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PHOTOMOUNT STORY OF THE MONTH 


Paul Linwood Gittings asks Gross to 
Produce His Mounts for the Professio 


If you are not on our 
calling list, write us for 
illustrated descriptive 


For many years Paul Linwood Git- 
tings has been making, for his own 
from ex- 
Quite 


gone about 


use, unusual mountings 


quisite Strathmore papers. 
naturally as he has 
the country in his service to the 


profession, he has seen develop 
considerable interest in his method 
of mounting and print delivery. So 
that 


receives a number of requests for 


much month after month he 


information about his 


source of 
material and method of creation. 
So it is with genuine pride that we 
that Mr. Gittings has 


asked us to manufacture and make 


announce 


available to members of the pro- 
fession the exact mounts which he 
uses, made from the same mater- 
ials. If you wish to use the Gittings 
mounts in your studio, please write 


to us for further details. 


THE GROSS PHOTO SUPPLY CO. 


MANUFACTURERS 


TOLEDO 12 on. ame) 








Indiatone’s 


St arkling 


HCO? 
\ pe r 


surtace! 





F you want an enlarging paper that combines the rich, 
warm image tones of the Ansco Indiatone emulsion 
with the brilhance and sparkle of a crystal-like paper sur- 


face trv the new Indiatone Brillant. 


This remarkable new paper has a highly stippled embossed 


v r 4 . 
surface with a high sheen coating. It renders delicate IN D | A | ON | 


detail with unusual brilhance and luminosity 


ny . . ° e e 

Try new Indiatone Brilhant under your enlarger—for rl | e| nt 
school pictures, weddings, portraits, and commercial illus- 

trations. 


ANSCO, BINGHAMTON, NEW YORK, A DIVISION OF GENERAL ANILINE & FILM CORP, ‘FROM RESEARCH TO REALITY.” 





Great Christmas Ideas for Years of Picture-Making Pleasure! 


famous 


GRAFLEX EQUIPMENT 


now better value than ever! 


Always famous for the finest equipment 
at the fairest prices Graflex now 
represents better dollar-for-dollar value 
than ever! For despite continuous im 
provement in design and rising 
production costs, Graflex products still 
bring the highest standards of crafts 
manship within reach of everyone's 
budget. So see your Graflex dealer to 
day whether you're Christmas 
gift-hunting or just planning a prize 
winning New Year for yourself. He'll 
prove by demonstration, that it’s a true 
economy to buy the BEST! 











Le 


GRAFLOK BACK. Gives GRAFLITE FLASH. Fits 120 ROLL HOLDERS GRAFLARGER with Aristo GRAFMATIC HOLDER 
earlier Graphcs a spring almost every camera Convert Graphics quickly Cold = Light Turns a for 2%ax3% or 
loaded back for sheet Doubles your opportun to economical roll film Graphic into a home or 4x5 Graphic and Graf 
film and packs ities because it lets you In sizes up to 4x5 portable enlarger lex cameras. Holds six 
slide lock back for Roll shoot in bad weather, Compact, lightweight, doubles as retouching sheets of film Cycles 
Holders, Groflargers and indoors and improves with automatic film con stand or transparency rapidly, permits quick 
Grofmatics. Ektalite Field shadow control even in trol and counter viewer Underwriters’ changing and mixing of 
Lens Laboratories approved emulsions 
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OTHER WELCOME GIFTS! Graflex Inc., Dept. 113 
Rochester 8, N. Y. 


Your dealer has scores to offer! Lenses of all kind 

portrait wide-angle, telephoto. Rugged light Please send me details on 
weight sheet film holders and the famous Kalart Prism Speed Graphic Graflarger 
Rangefinder. Vulcanoid or Leather carrying cases Super D Graflex Kalart Rangefinde 
the Graflex Pan-Tilt Heod “Graphic Gratlex Roll Holder Century Graphic 
Photography and many other inexpensive item Film Holders Groflite Flash 
Crown Graphic Grofmatic 


for better pictures! Graflok Back Lenses and Accessories 


GRAFLEX 
lnning Cameras. 


Fuize-Us 


County or 
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Association Doings 








We are glad to publicize the activities of all 
professional associations and societies. Re- 
ports of meetings and conventions should in- 
clude the program, attendance figures, names 
and full addresses of new officers, etc. An- 
nouncements of coming affairs must reach us 
before the 17th of the second month preceding 
the issue in which their publication is desired. 











| Something is wrong with our sources of information 
when we have to learn about the formation of a pro 
fessional photographic organization from an Australian 
journal but it’s probably due to the fact that this group 
consists of somewhat unusual specialists. Anyway, it’s 
the Society of Photographic Engineers, Inc., whose ad 
dress is Box 6077, Mid-Station, Washington 5, D. C 
They have both active and affiliate members and pub 
lish a journal called Photographic Engineering 


M@ The Photog. Assn. of New England celebrated its 
Golden Anniversary convention from Sept. 16 to 18 in 
Worcester, Mass., its enthusiasm somewhat dampened 
by the recent death of William Tourtellotte (its Mass. 
vice-pres., reported in our last issue). The program 
included Al. Shelton of Ansco; Louis Garcia, M.Photog., 
Scranton; Ralph Bray of Kodak; J. F. Piateski of Du 
Pont; Robert G. Hodgkin, Jr., Wilmington, N. C.; Fred 
R. Bill, M.Photog., Cleveland; Harold Waltz, M.Photog., 
Toledo. Newly elected officers are: William Gerdes, 
M.Photog., West Haven, Conn.; Phillip G. McKeen, 
Hoverhill, Mass., Ist vice-pres,; Romeo Brisebois, Keene, 
N. H., 2nd vice-pres.; Anton Hanania, Newton, Mass., 
sec.; Clyde Adams, North Vassalboro, Maine, treas. 
Completing the board are the following state vice 
presidents; Maine, Winn Tracey, Calois; New Hamp 
shire, Will A. Rheault, Manchester; Massachusetts, 
Joseph J. DeRiggee, New Bedford; Rhode Island, Mrs. 
Elizabeth Richardson, Newport; Vermont, Norman Porter, 
Rutland; Connecticut, Dan. Marens, Watertown. 


Members of the New England Association 1951-52 board 


photographed during their recent convention in Wor 
cester, Mass 
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Professional 
Photographer 


to get the BEST... 
at the best PRICE 


These photo envelope specialties 

. .as well as all types of business 
envelopes .. . available for imme- 
diate delivery in ALL SIZES. Write 
for samples and prices TODAY. 


This group was unfortunately crowded out of our Nov 
ember issue in which, on page 5, we reported a meeting 
of officers of the Missouri and Illinois associations, 
called to plan their coming joint convention. Here they 
are, meeting in the home of Frank Rissi, Collinsville, 
ll; the group including Francis Scheidegger, Paul 
Wingo, Edwyn E. Hoffstetter, M.Photog., Louis Paviedes 
and Mr. Rissi 


@ Five Chicago industrial photographers have chartered 
and organized the Industrial Photographers of America 
Inc. They are George Knisely of the C. & E. Marshall 
Co.; Stanley J. Pick, Link-Belt Co.; Martin Doot, Visking 
Corp.; Charles Sokoup, Ford Aircraft Engine Plant, and 
William Wilke, Crane Company. They are launching 
a vigorous membership campaign, membership being 
open to any photographer in the United States who 
photographs products during their manufacture or sale, 
provided he is fully employed by the manufacturer 
Dues are $10.00 a year and detailed information and 
application forms may be had from the I.P.A., co 
Mr. Pick, 2440 S. Millard Ave., Chicago 23 


WH Just in case our many Canadian readers wonder why 
we have not reported the 1951 convention of the 
Ontario Photog. Soc., we want to remark that although 
it took place in April — we think — no member of 
the board has apparently had time to send us any 
details: attendance, program, new officers, etc. Nor 
despite a careful perusal, have we read anything 
beyond briefs of some of the features in the last four 
issues of their excellent little journal Pho-Topics. So 

what we don’t hear or read about, we can’t print! 


B More photographic organizations are springing up 
in Canada where for many years the only active pro 
fessional association was the Ontario Photog. Soc. We 
have frequently mentioned the doings of the Com 
mercial & Press Photog. Assn. of Canada, in existence 
for several years, and the Maritime Prof. Photog. Assn., 
second in age after the Ontario Society. A more recent 
group is the Halifax Prof. Photog. Guild which, on 
July 5, decided to affiliate with C.A.P.P.A.C., and the 
Calgary Prof. Photog. Assn. is still another, with Eric 
Causton, pres.; John Mathews, vice-pres.; Mrs. Pat 
Fitch, sec. 





Crystal Water Filters Help... 


... STEP UP PRODUCTION . . . 
SAVE MAN-HOURS . . . ELIMINATE COSTLY WASTES” 


SAYS 


Pohlman Studios 
MILWAUKEE 


Nationally known for their developments in 
color photography, Pohlman Studios, Milwaukee 
photographic illustrators, use Crystal Fluid Fil- 
ter in their Color Processing Department. Here 
they process colored film transparencies and 
make dye transfer colored prints from original 
film transparencies. 


Mr. A. E. Pohlman, president, has this to say 
about the Filters: 


“The most fundamental requirement in the suc- 
cessful production of this highly technicalized 
and costly work is absolutely pure, clear water. 
Prior to the installation of our Crystal Water 
Filter, extensive experimentation was made with 
other types of filters. Following a rigid analysis 
of the most satisfactory performance, we made 
our decision to install the Crystal Water Filter. 


“In our operations to date, we have found this 
filter capable of doing everything we had orig- 
inally anticipated and even more. We have 
been able to materially step up our production 
schedule, save hundreds of man-hours, and 
eliminate costly wastes by the removal of dirt 
and other impurities that had always been 
prevalent in the water, and which spotted our 
film. We strongly endorse the ability of this 
product to do an excellent filtering job.” 


(Only a port f th viginal letter from Mr. Pohlmar 


Above—Three Crystal Water Filters in color processing 
department, Pohlman Studios, Milwaukee, Wisconsin, fil- 
ter both hot and cold water. 


Enjoy crystal clear water, brilliant prints at all 
times with a CRYSTAL WATER FILTER. Re- 
moves all mineral oxides and microscopic impuri- 
ties from your water. Pays for itself many times in 
savings! 


Order YOURS TODAY .. . 30 Days Free Trial! 
SATISFACTION GUARANTEED. If not satis- 
fied, we will cheerfully refund shipping and in- 
stallation charges (up to $25.00 in U. S. only). 
No. 20 Waterline Filter with 34” pipe connections. 


All Crystal Fluid Filters sold on 5 year guarantee! 


CRYSTAL FLUID FILTER COMPANY 


2231-P North 17th Street 


Milwaukee, Wisconsin 


Since 1910, Manufacturers of DOMESTIC, COMMERCIAL and INDUSTRIAL FILTERS 


In Universal Demand for Many Purposes 


Note: Clip and save this advertisement for future reference. 
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Blue Ribbon Photograph 
By 
Eric M. Sanford, Manchester, N. H. 











December 
Honorable 
Mentions 


By 
Herbert Scheyer, 
Los Angeles, 
Calif. 


By 
Charles 
DuBois, 

Agawam, 
Mass, 














PRINTED 
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NORMAC 


YOUR NAME, ADDRESS AND PHONE NUMBER PRINTED | 


AT THE LOWEST POSSIBLE COST! 
FOR IMMEDIATE DELIVERY 
@ PROOF & DELIVERY ENV. 
@ NEGATIVE PRESERVERS 
@ PHOTOMAILERS 
© GLASSINE ENVELOPES 
@ GLASSINE ENCLOSURES 


Write TODAY for Price List 


NORMAL Printing and ENVELOPE corp. 


17 WEST 3 ST NEW YORK 12, 


HOLDERS 
HELP YOU! 


1. Fast, smooth and easy to load 

2. Film seats itself in the dark 

3. Guaranteed 100% light-tight 

4. Lightest in weight of any holder 

5. Film lies flat in focal plane 

6. Ruggedly built — beautiful finish 

7. and compare these prices! 
WHY PAY MORE? 


List: 5x7 $4.75, 4x5 $4.18, plus tax 
At All Leading Dealers! Ask for Yours Today! 
Write Us for FREE Illustrated Booklet. 


PIDELIT y 


MANUFACTURING COMPANY 
5147 W. Jefferson Blvd., Los Angeles 16 





| @ Still speaking of Canada, we mentioned a month 

| Or so ago the formation of the Prof. Photog. Assn. of 
the Province of Quebec, and now have the names of 
the officers: Armand Waelput, pres.; Maurice Michon, 
Ist Richard Arless, 2nd Max 
Saver, treas.; J. A. Lafreniere, sec. 


vice-pres.; vice-pres.; 


@ At the September monthly meeting of the Prof 

Photog. Assn. of Northern Illinois, held in the Duer- 
inger Studio, Elgin, on the 5th, the program was divided 
| into two parts. The first featured a talk and demon- 
| stration by Barlow E. Williams (owner of the studio, 

host to the meeting and treas. of the organization) on 
| “Bridal Photography,” designed to emphasize proper 
| lighting of various bridal gowns and materials, models 
| being used. Then all the members photographed one 
| model, in bridal costume, the resulting prints to be 


judged at a following meeting. The accompanying 





| group, taken by A. Worwick of McHenry, shows offi- 


cers and committee members at a recent picnic and 
| includes from left to right, back row: F. J. Moorehouse; 

A. G. Bak, sec.; W. H. Edwards, pres.; Mr. Williams 
| and Mr. Worwick; front row: R. Kriger, R. Montgomery 


| and E. Hoffman. 


| Ml The fall conference of the Florida Photog. Assn., held 
in Orlando on Oct. 7, attracted an attendance of 100. 
An unusual feature was a clinic conducted by William 
W. Carnes, Tampa, on the subject of “Getting Your 
Christmas Sittings in Early,’ during which he presented, 
from recordings, a series of successful radio announce 
ments and also showed numerous direct-mail pieces. 
The conference falling on the birthday of prexy Joseph 
| Janney Steinmetz, M.Photog., Sarasota, he was surprised 
with an appropriate cake. (We hope he was as surprised 
as we will be if we ever get the feature about him 
| which Mrs. Steinmetz has been promising us for some 
thing like two years!) The afternoon was given over 
to a “Difficult Subject’’ demonstration for which non- 
professional models were hired. Typical problems were 
an elderly lady with long nose, wide mouth, short chin 
and scrawny neck, selected for Alan Anderson, Orlando, 
and Miss Olive Grose, Miami; a portly man with glasses 
and weak chin, taken over by Roy Green, M.Photog., 
Gainesville, and C. W. Dishinger, Jacksonville; a large 
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“GOERZ AMERICAN” 
PRECISION PHOTO-LENSES 


An American Product Since 1899 


" have given profitable satisfaction ges 


over half a century 
GOERZ DAGOR F6.8 


The favorite universal all-purpose lens, color- 
corrected, wide-angle, convertible—for interiors, 
exteriors, commercial and amateur work, scenic 
views, groups, banquets, color film, copying, 
enlarging. 


GOERZ SUPER DAGOR F8 


The wide-angle lens, greatly extended coverage, 
convertible. 


GOERZ DOGMAR F4.5 


The perfect speed lens, color-corrected, con- 
vertible. For news, sports, portraits, general 
work, color film. 


GOERZ ARTAR F9 to F16 


The apochromatic process lens, for color separa- 
tion with perfect register in the final process; 
also for black and white commercial work. 


GOERZ GOTAR F6.8, F8, F10 


The lens for black and white, process and com- 
mercial work, copying and enlarging. 


GOERZ REVERSING PRISMS 


for use with process lenses to eliminate stripping 
of film. 


GOERZ APOGOR F2.3, 35-50-75mm, 


for black-and-white and color work with 16 and 
35mm movie cameras. Also for Television. 


GOERZ HYPAR F2.7, 15mm focus, 


the wide-angle lens, microscopic definition, for 
lémm cameras. Also for Television. 


GOERZ C-DOGMAR F4.5, 150mm, 


the movie lens for long distance telephoto work 


with 16 and 35mm cameras. Also for Television. 


PANORTHO LIGHT FILTERS 


in slip-over mounts or unmounted, with or. with- 
out holders, many shades and sizes. 


LOMARA POCKET MICROSCOPES 


3 models, fountain pen shape, magnifying range 
20 to 460 times; also adjustable stands and ac- 
cessories, 


Write us for definite information 
giving your dealer's name. 
Prompt shipments 


GOERZ AMERICAN OPTICAL COMPANY 


OFFICE AND FACTORY 


317 East 34th St., New York 16, N. Y. 
PP-12-51 








What 
a Salon! 


In your 12 issues of THE PROFESSIONAL 
PHOTOGRAPHER for 1951 you have, in 
the feature section alone, and as many as 
15 or more large plates per issue, top-rank 
reproductions of the camera work of these 
noted photographers: 


Tamara Andreeva 
Max Munn Autrey 
Bates Studio 
Beidler-Viken 
Kuo-Yu Cheng 
George Crespin 
Fernand de Gueldre 
Milton Greene 
Robert A. Hanks 
Otto Hesse 
Kaufmann & Fabry 
C. Verne Klintworth 
James Kollar 
Clarence John Laughlin 
Pat Liveright 
William Mortensen 
Roy Pinney 

John Rawlings 
Wallace Seawell 
Editta Sherman 
Edvard Welinder 
Edward Weston 
Peter Erik Winkler 


That’s the equivalent of the finest photo- 
graphic annual you can buy. You'll want 
to study these pictures often — why take 
a chance on losing your copies when you 
can buy a handsome binder that will take 
care of all 12, plus the index. 


y $2.25 


* lm ae 


Charles Abel Incorporated 


519 Caxton Building Cleveland 15, Ohio 
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HAVE YOU A 


BLUE RIBBON 
PHOTOGRAPH? 


IN EVERY ISSUE we want to publish one 
genuinely exceptional photograph. 


IT WILL BE featured like the Blue Ribbon 
Photograph in this issue so that, if he 
wishes, the maker may secure added 
local publicity by displaying the original 
and the Blue Ribbon reproduction in 
his show window or case. 


WE WILL PAY $25.00 cash for each photograph 
selected and $10.00 cash each for any Honorable 
Mentions the judges, in their discretion, may 
award. Winning photographs will be returned 
and the makers will retain all other rights to 
their use or future sale. 


THESE SIMPLE RULES must be followed: 


1. Any reader of THE PROFESSIONAL PHOTO- 
GRAPHER may compete. 

. No one may submit more than three photo- 
graphs. 

. Entries must not 
exhibited before. 

. Entries must be black-and-white, 8x10 or 
larger, unmounted and mailed flat. Please use 
photomailers. 

. Any subject is eligible: portraiture, commercial, 
fashion, illustration or whatever. 

. Blue Ribbon winners may not compete again 
for 12 months; Honorable Mention winners 
are urged to try again. 

. Address all entries to: Blue Ribbon Contest, 
THE PROFESSIONAL PHOTOGRAPHER, 519 
Caxton Bidg., Cleveland 15, Ohio. 


FOURTH CONTEST 
CLOSING DATE is December 15, 1951. 


FROM ENTRIES RECEIVED between September 
16 and December 15 the judges will select Blue 
Ribbon Photographs for February, March and 
April. 


have been published or 


ALL NON-WINNING entries will be returned as 
soon as contest has been judged; winning photo- 
graphs as soon as halftones have been made for 
each month; checks will be mailed immediately 
following the judging 


LET’S HAVE YOUR ENTRY 
—WNOow! 


Photographer 


| that 


woman with glasses, photographed by Carl W. Blake- 
slee, M.Photog., Tampa, and F. Victor Rahner, M.Photog., 
St. Augustine. We've mentioned this in some detail 
because it might well be tackled by other local and 


state groups. 


M@ David S. Stouffer, South Bend, pres. of the Indiana 
Assn. of Photogs., who promised when he took office 
that he would issue a monthly bulletin but for many 
reasons was unable to do so, made up for it with a 
highly interesting letter to his members on October 6. 
Starting with mention of the Green River Ordinance 
(see page 18 of our August issue) and a report on their 
activities with respect to itinerants, he went on into 
organization problems. Seems that they operated at a 
deficit last year and have had to raise dues; 
the hotel where’ they have been holding 
annual Indianapolis has 


also 
thir 


conventions in raised hall 


| rentals to where they must consider a new site for 


1952. In closing he pointed out that Indiana photo- 


graphers (who pay a state income tax) may hove a 
| tax refund coming. A good letter and one bound to 
| make Indianans feel that membership is a good invest 


ment. 


M Officers of the Minnesota Prof. Photog. Assn. felt 
that this year’s convention (held in St. Paul Sept. 10-12) 
was highly successful when they chalked up an attend- 
ance of 478, slightly over last year’s figure. On the 
program were Miss Lois Prybelik, St. Paul; Gene Clase- 
man, Sioux Falls, S. D.; Ray Cox of Du Pont; Gerhard 
Bakker, Milwaukee; Lyle B. Tyler, M.Photog., Des Moines; 
Roland Boyer of Kodak; Jack Davidson, Winnipeg and 
Miss Jean Kroeger, St. Paul. The picture exhibit jury 
included D. Peterson, M.Photog., Princeton, Minn., Mr. 
Claseman and Mr. Tyler. New officers are: Norman 
Hockett, Albert Lea, chairman of the board; Tork Knud- 
sen, Montevideo, pres.; Gordon Haga, 
Leonard Hiti, Chisholm, sec.; 
Worthington, treas. 


Minneapolis, 


vice-pres.; Don. Rickers, 


Here members of the new Minnesota board and others 
watch a photograph being displayed to the jury (from 
left to right): Peterson, Claseman and Tyler 
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ons % Ww ave ict’. Opportunity to use 
JIFFIX", we have run four hundred feet of film through @ 
and found the clearing time was reduced by 80% with the 
use of "JIFFIX". We like the idea of being able to regulate 
our hardener. ' 
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with this rapid fixer. The clearness with whic 


leaves the negative and the long life of the solution \ 
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PHOTOGRAPHERS WANTED J [ & iF i xX 


During the last few months, 12,756 photographers (most of them 
professionals) have tried Jiffix, the ultra-rapid fixing bath. Since 
then, we have received thousands of unsolicited, enthusiastic 


comments 


mixes faster 
JIF FIX fixes faster 


speeds up work 


Try a bottle—and you have taken the first step to speed 





up your darkroom work. Send for our free Data Unit. 
Vie ® 
C Ialinckrodt 


MALLINCKRODT CHEMICAL WORKS 

Mallinckrodt St., St. Lovis 7, Mo 72 Gold St., New York 8, N. Y. 
SHICAGO+ CINCINNATI *CLEVELAND+LOS ANGELES*MONTREAL* PHILADELPHIA® SAN FRANCISCO. 
Manvfactdrers of Medicinal, Photographic, Analytical and Industrial Fine Chemicals 
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BARGAINS 
IN USED LENSES 


is an opportunity to purchase a lens at a 

real bargain price, if you act quickly. Each lens 

is guaranteed and offered subject to prior sale. 
8 in. Kodak Anastigmat 7.7, Barrel $29.50 
8 in. Kodak 7.7 Coated Ektar f7.7, Flash 
Supermatic Shutter 

Berthiot Olor £5.7, Barrel 

Schneider Xenar f3.5, Barrel 

8%, in. Zeiss Tessar 6.3, Barrel 

8%, in. Zeiss Tessar £6.3, Ibsor Shutter 

8%, in. Bausch & Lomb 6.3, Barrel 

bY, . Zeiss Tessar £4.5, Compound Shutter 

in. Wollensak Beach Multi-Focal £4.5, 

Betax Shutter 

. Steinheil Unofocal 

in. Heliar 4.5, Barrel 

in. Bausch & Lomb f4.5, Barrel 

in. Ilex Paragon f4.5, Barrel 
. Eastman Projection Anastigmat 

4.5, Barrel 


Mail orders filled. Add postage 


WILLOUGHBYS 


WORLD‘S LARGEST CAMERA STORE 


110 WEST 32nd STREET a 113 WEST 31st STREET 
NEW YORK 1, N. Y r LOngacre 4-1600 


Here 


47.50 
19.50 
62.50 
39.50 
42.50 
24.50 
69.50 


8 in. 
8%, in. 


47.50 
59.50 
67.50 
69.50 
72.50 


4.5, Barrel 


49.50 











This Can Mean 
More Money for You 


and our thousands of customers know 


it's true! They take every order they 
can for such specialties as miniatures, 
pastels, oils on canvas and the like and 
— without a cent invested — send the 
work to us for finishing. 


We return the completed job; they add 
their profit and collect. It sounds simple 
— it is simple — it means more cash 
in the till. You can do it just as easily 
by writing for our illustrated price list 
today! 


THE WALTER GAEHLER CO. 


104 South State St. Syracuse 2, N. Y. 
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The Cover Picture 


The charming baby portrait on our cover this 
month is of course not a portrait at all, but an 
illustration used to advertise Bates Comb-Percale 
crib sheets and pillowcases. The original was an 
Ektachrome, typical of the color work constantly 
being produced by Bates’ own photographers 
in the studio of Bates Fabrics, Inc., which our 
readers will find featured in this issue. 





M@ The Prof. Photog. Soc. of Vermont held their fall 
meeting (and annual election) on Oct. 7 at the Country 
School of Photography, South Woodstock. New officers 
are: Warren Anderson, Poultney, pres.; Donald Wieden- 
mayer, Wallingford, vice-pres.; Burchard Huff, Orleans, 
sec.-treas. Guest speaker Russell Stroup of 
Kodak. Much time was given to the judging and criti- 
cism of the picture exhibit. Carleton H. LaPorte, 
M.Photog., Worcester, Mass., served as a one-man jury 
and John Doscher, head of the School, did the criti- 
cizing. First and second — and some third — awards 
were presented in six classifications (sorry we haven't 
space to list the winners) at the evening banquet by 
Glendon Foster, Montpelier, after which Al. Shelton of 
Ansco talked and showed slides 
most enjoyable day. 


was J. 


until the end of a 


M@ Here's an organization from which we have had 
no official word in so long that we thought it was 
out of existence — actually the last report to reach 
us was in 1949. Anyway we now learn (through the 
papers) that the Rocky Mountain Prof. Photog. Assn 
held its 1951 convention at Price, Utah, in September 
and elected as officers for 1952 Carryl White of that 
city, pres.; Roger R. Rochford, Sheridan, Wyo., vice- 
pres.; Kenneth Ball, Casper, Wyo., sec.; Everett A. 
Stoffel, M.Photog., Denver, exec. sec.; Peter J. Berkeley, 
Denver, treas. 


W@ The Southeastern Photog Assn., to keep their mem- 
bers informed between the quarterly issues of their 
official journal, are now mailing an occasional mimeo- 
graphed “Interim Letter.” They are busy with plans for 
their coming convention, to be held at the Biltmore 
in Atlanta from Feb. 18-20. 


BB instead of their regular monthly meeting in August 
the Prof. Photog. Assn. of Greater Cincinnati substituted 
the first of a series of annual picnics, the result being 
a huge success with all members showing up plus their 
families, employees and guests. Highlight of the day 
was a baseball game in which the portraitists beat the 
commercial team 16 to two. At the September 11 meet 
ing Karl Maslowski, nationally known naturalist, motion 
picture photographer and newspaper pre- 
sented his latest full length color movie. 


columnist, 











ice doggie a” when you use 
eee G-E Photoflash! 


Flashed by 
George Vollmer, 
Los Angeles 





When Pal won't pose—your answer is General Electric 
Photoflash. For G-E flash bulbs have the punch of light 
to stop action, catch him at the right, and otherwise 
elusive, moment. 


G-E Photoflash makes for real quality prints, too, be- 
cause you can stop down for the full detail so demanded 
in animal shots. 


For tough shots—use G-E Photoflash in the studio and No. 6 
on location, as so many photographers do Focal-plone 


Remember, there's a G-E lamp for every photographic purpose 


GENERAL @@ ELECTRIC 
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THOROUGH .. 


. EFFICIENT 


STAINLESS STEEL 
CYCLONE FILM WASHER 


Leedal’s 
patented new 
revolutionary 
design 
washer for 
amazing 
performance 
— geared 
to save 
valuable film 
washing time 


film 


AVAILABLE IN 2 SIZES 

Model 810 for 8x10 and smaller 
Mode! 857 for 5x7 and smaller 
Greater capacity, 55-60 hangers 


This jit eas assures 
ip washing Ne 
s. Manual water lock 


D Roll Unit ] availak 
HOUSE REPRESENTATIVE TODAY 
» Illustrated Catalog No. H149 


ESS STEEL P S, INC, 


2707 SOUTH WELLS STREET e CHICAGO 16, ILL 





a 


NEW! MONKEY PUPPET - DOLL 
PUPPET Best 
especially for 
rayon 
squeakers 

DOG PUPPETS Best one 
brown ears—heavy duty 
MONKEY AND DOG 
DOLL Wired arms 


puppet on the 
studio 
large 


morket—we're making 
Lifelike colored face, 
man‘s size—complete with 


these 
brown 
5 extra 
$2.50 
made—cream color—large 
including 5 extra $2.95 
-Special $5.00 
—a very attractive monkey doll— 
$3.95 

DONALD DUCK 
Each $1.50 
$4.95 
25-30 toys for 
of each) $2.50 
We prepay postage . 
READY ON 


trade 
moha 


ever 
queakers 
PUPPET 


and legs 


MINNIE 


MOUSE 
that make noises 
eaker 
lete set of 
tems (sample 
OTHER TOYS & SALES 
IDEAS new items added to the line 
New 24 je 1talog Now Ready. Write for Copy Today 
@ PHOTO MAILERS @ NEW PROOF ENVELOPES 
New price n ad many new ideos — 
3705 Nicollet Ave., 
Minneapolis 9, Minn 


Cash 
NEW PRICE lL 


west prices 


THE PIERCE COMPANY 
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Stereo in the Studio 





This department, deliberately intended to 
awaken professionals to the importance of 
stereo as a profitable side line if not a major 
field, is devoted to commercial stereo, avail- 
able markets and how to approach them, pric- 
ing, production and other studio problems. Cor- 
respondence and questions are invited. 











STEREO SEEMS to be showing definite signs of life 
commercial-wise. The initial phase of this medium, the 
opening stanza, is now behind us, and we are rapidly 
entering the second phase. This is typified by the 
growing tendency on the part of ever-cautious portrait 
photographers to look to stereo as an added source of 
income. 


Heretofore, stereo’s original domain was in the 
commercial photographic field, but a lessening demand 
for this service by manufacturing concerns has hastened 
the change-over from the commercial into the portrait 
fold. Manufacturers 
back in and 
are enjoying increased sales without having to employ 
unusual this all 


role as 


have found themselves 


seller’s-market-groove, 


suddenly 
the old familiar 
stimulants. 


sales From my viewpoint, 


sums up to only a temporary lull in stereo’s 


a visual selling aid. However, stereo’s proven success 
in this field has laid the groundwork for its increasing 


popularity in the portrait business. 


It is significant that a new stereo innovation should 
be placed on the market at this time. I’m referring 
specifically to the new stereo wedding album put out 
by Holson Binders, full page advertisements 
covering this product have appeared, so far, in the 
September and October issues of THE PROFESSIONAL 
PHOTOGRAPHER. 

At first glance the album looks much like the 
usual high quality black-and-white candid albums now 
in use. But the surprise comes when you lift the cover 
and behold the beautifully designed interior, contain 
ing an all-white 
a large number of slides. 


whose 


stereo viewer and filing space for 

By the time this column is published | understand 
that Holson Binders will also have new plastic 
designed to accompany their album, on 
the attributed to 
said to be the speed with which slides can be mounted, 
the lightweight construction, durability, and the elimina 
tion of Newton rings. They will also be available with 
embossed in gold on the 
back of every slide. This last point should be welcomed 
by any advertising-conscious 


mounts, 
the market 
Some of virtues these 


mounts are 


studio name and address 


photographer. 

The advent of an appropriately designed album 
rounds out the stereo candid wedding idea and should 
make it possible for photographers to solicit this busi 
understand the 
retail selliig price is $22.00, less the professional dis 
this 


ness in a professional-like manner. | 


count. An album of quality, however, makes it 





> . 


\- 


“oe untapped bonanza of profits 





re 


in commercial uses of the Stereo-REALIST 


You don't have to go out into the hills to strike a 
new, untapped bonanza of profits. No, sir. You can 
do it now right where you are — merely by selling 


Stereo-REALIST to firms in your own area as a visual 


selling tool. Present-day users are proof that the 


REALIST is absolutely the most amazing photographic 
sales aid ever presented to American business. They're 
selling their products right now with this fascinating, 
new approach. It's ideal to get and keep a bored 
customer's attention. It's the most perfect service- 
training method short of work or. the product itself 
The professional photographer, with a little effort, can 
greatly increase his sales volume with the REALIST 
Once the initial commercial sale is made, others fol 
low. And it’s a continuing source of revenue as sal 
kits are improved or changed to meet different mat 
ket conditions. Davin WuitTE Co., 375 West Cour 
St.. Milwaukee 12, Wisconsin 


stercolt ea list 


THE CAMERA THAT SEES THE SAME AS YOU 


Stereo-REALIST Cameras, Projectors, Viewers and Accessories are 
products of the David White Co., Milwaukee 


Write 
folde 
tions of ¢ 


he 


this free 
Commercial Appl 
Stereo-REALIST 


| the coupon 


Ves ee ee ee a eS 
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| imperative that higher prices be charged for stereo 
| candid shots. True, the cost for an album should be 
| added on to the photographic charges, but it might 
seem incongruous to your clientele if they pay $22.00 
for the album, and about the same figure for the 
stereo shots. This fact may be a blessing in disguise 

for the profession. 
More research on the subject of prices for stereo 
— easier work behind the camera whether candids has revealed that some of the top studios in 
: : | the New York Metropolitan Area and in Chicago proper 

you prefer conservative or glamour lightings | 


hi x | are getting $5.00 per shot with a minimum order of 
— less retouc ing — more flattering proofs $60.00. Some have worked out the stereo program to 
— and therefore better sales. include 24 shots per album, and prices for this work 


range from $100.00 to $125.00, including viewer and 


FOR ONLY $16.00 | offer you my com- | packaging. Holson’s album should fit in beautifully 


plete Portrait Beauty Make-Up Kit with com- | with this program. In some areas, prices like these 
plete instructions — ample to last the average may be restricted to the carriage wane, in others, the 
studio many months — originated by @ prac- accepted charge. Pricing is something that photo 
tical photographer ase eile cee as graphers must attune to local conditions. This column, 
approved by hundreds of studios throughout 
the country. 


| at least according to my concept of it, should merely 
bring information to you. The adjusting of any sug 
gestions to individual use must be dictated by one’s 
Order now (all shipments C.O.D.) or write for my oe See 

handsome illustrated circular today The fact that Holson’s album has room for many 
slides brings up the point that professionals should 
be alert to suggest that additional stereo shots be 
| taken from time to time. Perhaps of the growing fam 
ily, or better still, stereos of family reunions. I'm sure 


SNIDER PLAZA DALLAS, TEXAS we all agree that stereo’s life-like reproduction ought 





to make this a comparatively easy selling point, once 





an album gets into any family circle. Continuing busi 


| ness from satisfied customers is much to be desired. 
eee | think it worth-while to mention a letter just 


. e received from the Les O6cestreich Studio, located in 
the finest tripod buy Beaver Dam, Wis. Mr. Oestreich referred to my article 
STURDY... | on stereo candid weddings which appeared in the 
tubular construction September issue, and stated, “I have shot one such 





: wedding in connection with the black-and-white can 
cross-braced to elim- 


. . ° dids. The results were so overwhelming that | am 
inate vibration. 


\ completely sold on stereo candids.” 

UICK Comments such as this are very gratifying and only 
ADJUSTMENT be | prove what many scattered photographers have already 
from 24 to 54 inches, Pe | discovered. The public likes to be subjected to new, 
360° panning No wah | worth-while, innovations, and studios which have been 

- yf ienci lat find the solution 
cranking necessarv. | enparioncing rough going of late may fin ° uti 

—_e eae) to their lack of business in the realm of new ideas 
PNEUMATIC 


CUSHION ... 
Lowers camera smooth- 
ly, safely. 

LIGHT 


weighs less than 9 Ibs. 





We will gladly order and have sent direct to 
DURABLE ... you, postpaid, any photographic book. Just 
will last a life time. send us your check, made payable to Charles 


Abel Incorporated. 
ASK YOUR DEALER OR 
WRITE US TODAY FOR 


COMPLETE INFORMATION ie , : 
GBA HALF CENTURY OF COLOR, by Dr. Louis Walton Sipley 


FOX PRODI t | S ( O 7%4x10%, 300 pages approx., numerous illustrations, many in 
e 


full color. Cloth, $8.00, postpaid. Publisher: MacMillan 
od J : . ipley it f f the Am Mus 
4716 N. 18th St. Philadelphia 43. Da. Dr. Sipley, erudite co-founder of the American eum 


of Photography in Philadelphia and ifs director ever since, ha 
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New Approach to Hypo-Free Prints 
Saves Time, Money, Headaches 


Now available to commercial and pro 
fessional photographers, a new bath, 
which takes an entirely new approach to 
the problem of hypo-removal, acts more 
swiftly and effectively than 
previously sold for the purpose 

SAVES TIME, WATER COSTS 

Discarding the time-worn attack of ‘‘ox 
idation and reduction”, the formulators 
of this new product, BFi No. 30, devised 
a method for changing the hard-to-wash 
hypo into a chemically different com 
pound which flushes quite readily from 
both paper and emulsion. As a result, 
use of BFi No. 30 materially shortens 
the time and reduces the volume of 
water necessary for removing hypo 


products 


One 
gallon will treat more than five th 
8x10's or equivalent 

AIDS MURAL WASHING 
Helpful to any photographer, this new 
preparation 1s especially important to 
those who have 
with the 
prints, since 


pusand 


concerned 
their 
30 makes it pos 
detectable 
print. This 
huge makers of 
photo murals and other out-size 
ups, adequate of which 
hitherto been an almost impossible 
task. All danger of eventual discolora 
tion through staining or fading of prints 
due 


reason to be 
permanence of 
BFi No 
sible to remove 
trace of hypo 
comes as a 


photo 


every last 
from the 

relief to 
blow 


washing has 


to residual hypo can be completely 
eliminated by the BFi 
No. 30 

SIMPLE TO USE 

Treatment involves only a brief immer 
sion in a 10-to-1 the stock 
solution, followed by rinsing in three 
changes of water or a short wash in run 
ning water. Time and water consump 
tion are reduced by as much as 80% for 
equivalent hypo-removal, regardless of 
whether complete removal for 
nence 1s desired 
is satisfactory 


simple use of 


dilution of 


perma 
or partial elimination 
as in news photography 


FINE-GRAIN ADVANTAGES 
For concerned 
processing, BFi No 

helpful. Contrasts of temperature be 

tween the processing baths and the usu 
ally chill as well 
as the hypersaturation of the emulsion 
results from the long immersion 
necessary to thoroughly wash films, tend 
to produce a bunching of the silver 
grains. With the aid of BFi No. 30 
immersion time is very considerably re 
duced. In addition, since stationary tray 
or tank washing with three changes of 
water is sufficient to remove the hypo 
the problem of eliminating temperature 
contrasts is simplified. Negatives are 
thus protected against coarsening of the 


with 
30 is particularly 


those fine-grain 
running wash-water, 


which 


grain in this phase of their processing 


BROWN-FORMAN: Old Name 
New In Photography 

The name 

spected as 


Brown-Forman”, 
the 
whiskies 


long re+ 
identification of fine 
bourbon has recently entered 
the fie'd of photographic chemicals with 
two new and completely different prepa 
BFi No. 20, and BFi No. 30 
The first is a highly efficient print sof 
and flattener; 
and economical hypo-removal agent 
The 82-year-old firm, makers of Old 
Forester Bottled-In-Bond Kentucky 
Straight Bourbon Whisky and other 
popular brands, developed the new 
formulas for their plant 
they said, they 
with the results 
achieved with preparations then on the 
market. After two years of use in their 
own labs, they were persuaded by com 


rations 


tener the latter, a swift 


use in own 


photo studios, because 


were dissatisfied 


mercial photographers who learned the 


merits of the discoveries, to make 
them available to the professional field 
A new division, Brown-Forman Indus 


tries, was set up for the purpose. 


new 


for FLAT, FLEXIBLE PRINTS 


Amazing New Solution 
Makes Photo Prints 
Permanently Curl-Free 
CRACKING, CRAZING ELIMINATED 


New on the market is a chemically 
different bath solution which controls 
and balances the moisture content of 
both paper and emulsion, thus assur 
ing that photo prints, regardless of 
size, type, or weight, will lie flat and 
mount without wrinkles. A three-minute 
dip in the diluted solution before the 
print is dried imparts permanent flexi 
bility to the which guards 
against breaks, cracks, and crazing dur 
ing subsequent handling and aging. It 


emulsion, 


completely eliminates any need for me 
chanical print-straightening or pressing 


BOON TO RETOUCHERS, TINTERS 
Another tremendous advantage of 
No. 20 over other products previously 
available fact that it affords an 
excellent receptive print-surface for re 
BFi No 
colors to 


BFi 
is the 
touching or spotting 20 does 
retouch 
creep on ferrotyped prints 
applied by 
more smoothly on prints dipped in this 
solution 


not cause crawl or 


even when 


airbrush. Dye-colors work 


TROUBLE-FREE 
Trouble-free features of the new product 
increase its value. It 
prints to stick to ferrotype tins or drum 
dryers. Used as directed, it will not gum 


does not cause 


or corrode equipment. One gallon is suf 
ficient to thousand 8x10's or 
equivalent 
ADDS BRILLIANCE 

Prints treated in this new bath have 
added gloss and sparkle. Blacks are in 
tensified; whites gleam clear and bright 
Reproduction 


treat four 


enhanced 


RESTORES OLD PRINTS 4 
BFi No. 20 is an excellent recon 
ditioning agent for old, brittle Y 
prints. It is ideal for prelim 
inary treatment 
retouching and recopy 
ing in print 
tion processes. It 
is an unequalled 
aid in hiding 
breaks in 
emulsion 


values are 


prior to 


restora 
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A Big Hit! A Real Value! 


ERTLERLITE TRIPLEX 
Hand REFLECTOR 


TWO-WAY 
USE 

1. With Batteries 
for Flash 

2. With 110 V. 

for Photoflood 


Compact, well! insulated, 
weighs 3 Ibs. slip sock 
ets, extension cord, with 
set-off switch, hang-up 
bracket. Standard out 
let for extension flashes 
or synchronizers Now 
supplied with batteries 


Price $27.50 


Plus $4.13 Fed. Tax 


ERTLER PHOTO EQUIPMENT 


113 St. Clair Ave., N.E. Cleveland 14, Ohio 





BANISH DUST FOREVER! 


the master 


POLONIU Professional = The most valuable 
— thoy tool you can have 
he trick! 
ee $1250 in your darkroom 


Let Staticmaster eliminate your dust problems. This new 
money and time saver instantly destroys static surface 
attraction on negatives, filmholders, enlargers, printers, 
optics with merely a brushing action. This one action 
not only neutralizes the surface, but also removes present 
surface dust and lint. Once neutralized with Staticmaster, 
surfaces will remain free of dust and lint. 


Buy Staticmaster at your local photographic store or 
sent postpaid if cash with order. 


NUCLEAR PRODUCTS COMPANY 2u5t.ereo" cus 
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taken ample advantage of the unusual amount of material 
ot his disposal in this extremely interesting history of color 
in the graphic arts. We say ‘‘graphic arts’’ because he deals as 
much with color photography as with its reproduction on the 
printed page, as much with color proceses — those today 
almost forgotten as well as those now most in use — as with 
the progress which has been made with color in letterpress 
printing and gravure. Dr. Sipley’s statement in his introduction 
that Elias Goldensky of Philadelphia (No one ever called him 
Elias and only his intimates knew that to be his first name; 
his studio signature was ‘‘E. Goldensky’’ and everyone includ 
ing his employees called him ‘“‘Goldy’’ as we, who worked 
for him for nine months at the height of his career should 
know.) ‘‘was the most famous of American portrait photographers 
during the early part of the Twentieth Century’’ is open to 
question, nor is his description of the famous ‘‘coterie,’’ nearly 
all of whom we knew, entirely correct. However, that’s a small 
matter and rather beside the point of a book which can only 
be considered as a considerable achievement and one requiring 
a vast amount of research. The book, we should remind our 
readers, is a history of color and not a treatise on color 
processes. It is beautifully illustrated and printed, many of 
the illustrations being in themselves museum pieces 


WB OTHE LITTLE FELLOW, by Peter Cotes and Thelma Niklaus 
5%x8'2, 160 pages, 53 illustrations. Cloth, $3.75, postpaid 
Publisher: Philosophical Library 

What ploce has a biography of Charlie Chaplin in the 
pages of this journal, many readers may well ask, and the 
answer is of course that movies are photography and so far 
as comedy in movies is concerned there has been no greater 
comedian thon Chaplin. Here is his life story, especially with 
relation to his film career, embellished with many stills from 
his movies and numerous intimate personal pictures 


HE ABRIDGED SCIENTIFIC PUBLICATIONS, VOL. XXXI, from 
the Kodak Research Laboratories. 6'/2x9'/s, 498 pages, numer 
ous text illustrations ond graphs. Paper, price unquoted. Pub 
lisher: Kodak. 

From the standpoint of researchers in photographic, related 
and other fields this is probably one of the year’s most im 
portant volumes. It contains, in somewhat abridged form, 
all papers released by Kodak‘’s researchers and published 
during 1949. As they appear in some 30-odd journals in 
several languages, their collection and reprinting, all in Eng 
lish and in one annual reference book, is one of Kodak’s 
notable services to science and industry 


BB HOW TO MAKE GOOD PICTURES. 5'/2x8, 224 pages, pro 
fusely illustrated in black-and-white and color. Cloth, $1.00 
from any Kodak dealer. Publisher: Kodak. 

For almost 40 years this book, now appearing in its 29th 
edition, has been a basic photographic guide for the beginner 
It first appeared in 1912 and while no attempt was made to 
keep track of the number of copies sold until 1926, it is 
known that since then the sale has been over 2,000,000 
Although a textbook, it is at the same time absorbing reading 
for anyone, young or old, who becomes the possessor of a 
camera. A fine counter item for photographers who sel! amoteur 
supplies. 


BB PHOTOGRAPHY YEAR BOOK 1952, edited by Harold Lewis 
7'/sx9'2, 196 pages, more than 100 full page plates. Cloth 
$5.00, postpaid. U. S. Distributors: Rayelle 
A top-ranking international photographic annual, published 
in England but with its illustrations carefully chosen from 
thousands of prints submitted from all over the world. It 
starts with what will be a surprise to many Canadians and 
Americans — a number of industrial shots by Yousuf Karsh, 
always thought of as an exclusive portraitist. Reproductions 
are fine and the selection is wide in scope. Half-a-dozen 
authoritatve articles provide the text, an interesting feature 
being, at the end of the book, a resume of the articles in 
French, German and Spanish. Mr. Lewis is well maintaining the 
high ideals with which he started when this annual first 
appeared in 1939 
(Turn to Page 48 











PHOTOGENIC VARIBEAM SPEEDSPOT LITE 











A newly developed spotlight in which the flashtube 
arrangement provides a brilliant light pattern with controls 
normally found only in Fresnel lens type incandescent 
spotlights. 






ee 





Various size lamps may be used to accurately project 
the modeling intensity in the desired proportion to pre- 
determine the flashlight intensity. 















Equipped with Air Cushioned Stand, Two Intensity 
Individual Power Supply Unit 50- 100 watt seconds, Photo- 
cell and shutter trip cord triggering. Also available with 7 
boom stand or any other desired combination. 






For further information on Photogenic Speed Lites see 
leading photographic suppliers or write to 











THE PHOTOGENIC MACHINE CO. 
YOUNGSTOWN 1, OHIO 




















‘Man hour savings alone 
will pay for my PAKO 
equipment in ONE YEAR!” 


. says Norval N. Nichols, owner, 
Colbol Photo Service, Jamaica, 
Long Island, New York 

















Mr. Nichols says: 


“We are delivering consistently better print quality and are handling a 
} larger volume this year than last with four less employees and less overtime.” 
“Our printers are averaging 800 prints per hour on “run of the mill” 

negatives with only 1/10 of 1% makeovers. They start their own work 
through the PAKO PROSSER. The processed prints are removed from 
the PROSSER and started through our PAKO Dryers by an operator in 
the lighted area. This same employee Operates our PAKOCUTTER, and 
sorts and checks the orders. 

At right is a view of the printing room at Colbo! Photo Service, where two PAKO- 
MATICS and a PAKOROLEX converted to PAKOMATIC operation are in use. 
The PAKO PROSSER shown on the right is used for regular photo finishing pro- 
duction work. The PROSSER on the left is used for processing school pictures and 
other types of special work. 
















LI paxo corporation PAKQ) continuous processinc EQUIPMENT — 














1 1010 LYNDALE AVE. NORTH 1 
j MINNEAPOLIS 11, MINNESOTA 1 can increase your print processing production and PROF- 
I Please send me detuilad information on PAKO ' «= FL Ss too, while maintaining quality. Labor savings alone 
1 Continuous Processing Equipment ! will pay for this PAKO Equipment in a short period of 
1 : operation. Investigate its possibilities for your plant. 
aaa 1 Mail the coupon TODAY! 
1 Street Address 1 
: City State ! PAKO CORPORATION 
! t 

= Signed = f 
Se eee —-——-————-4 1010 LYNDALE AVE. NO., MINNEAPOLIS 11, MINN. 
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Though the queStion of whether photography is an art, a profession or 
merely a business will probably never be definitely settled, there is no 
question but that the importance of photography is constantly gaining rec- 
ognition. Courses in photographic journalism have become a commonplace in 
many colleges and universities and at least one - Ohio University at Miami, 
Ohio - offers a complete four-year course leading to a Degree. But now for 
the first time we find photography as such recognized by a major institu- 
tion of learning - Yale University - which this year is including in its 
curriculum an elective course open to students enrolled in the department 
of design. Considered from the standpoint of design alone, this course 
will not compare with what Ohio University offers, but it is certainly a 
goodly step forward. 





I have mentioned the "picture-in-a-minute" camera before on this page - 
the Polaroid Land, to give its correct name —- and now comes Polaroid's lat- 
est advance: X-ray pictures in a minute. Exposure is made in the usual way 
but on special Polaroid film which is then run through a pair of steel rolls 
in a small box whereupon the picture, dry and ready to use, is finished in 
60 seconds. Eliminating laboratories and specially trained personnel, 
the value of this new film in military medicine is beyond concept. Pola- 
roid joined with Picker X-Ray in its development. 





Several portraitists of my acquaintance who have for years used what 
they call a "ring light" - a number of lamps in a circular reflector sur- 
rounding the camera tens = will be interested to learn that this has been 
adapted in England into what is called a "Flat Field Lighting Camera." The 
all-metal camera body is circular in Shape, terminating in a quite narrow 
box which accommodates 4x5 film holders. \ Recessed into the front of the 
camera and with the lens hood protruding through the center is a highly pol- 
ished spherical reflector in which is mounted a circular flashtube. A pow- 
er-pack socket is positioned on the left side while a small neon lamp on the 
top, facing the cameraman, indicates when the charge is sufficient for the 
next exposure. Focusing is accomplished either by ground-glass or a metal- 
frame sports type finder. The result is a virtually shadow-free speed 
lighting with a quite marked three-dimensional effect. The camera has nu- 
merous applications in scientific and technical as well as medical and re- 
search photography, not to mention certain types\of commercial assignments 
in exceptionally crowded locations or awkward quarters where there is bare- 
ly room for camera and operator and none at all for lighting equipment. For 
sports shots, such as prize fights and wrestling matches, it is also a valu- 
able piece of equipment. It won't be on the market for six months or more 
and whether it will be available over here I don't know. 





How valuable is a wedding picture? One Cleveland couple, six years 
married, think theirs is worth $1,000.00. At least they sued for that 
amount in October when a local framer lost their 8x10 photograph which 
they had taken to his store to have the frame repaired. Their petition 
States that they have no "duplicate, copy or negative and none is available." 
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Illustration of Supreme table cloth, tak- 
en with 14” Ektar on 8x10 Ansco view 
camera; illumination — two screened 


1,500-watt floods 





The setting below features the Stampede pattern for drapes and 
bedspread, taken with 14” Ektar on 8x10 view camera entirely by 
indirect light “bounced” from white paper. 














THE BATES COMPANY STUDIO 
By Mildred Stagg 


THE BATES MANUFACTURING COMPANY is completely independent so far as photo- 
graphy is concerned. Every kind of photography from twenty-three minute, full color, 
motion picture reels tc black-and-white publicity stills is turned out in the basement 
of the executive offices at 80 Worth Street in New York City. 

This self-contained photographic unit was started about five years ago. Although 
economy was not the principal object, the studio has developed into a great money 
saver. Actually the company thought it would be more practical and less time- 
consuming if their designers and advertising personnel could create ideas and execute 





them on their own premises, under their own 
supervision. The necessity for perfection 
in reproducing color, texture and design 
when advertising fabrics made photographing 
them an expensive business. 

At Bates, this perfection can be achieved 
without any disruption in economy or time. 
The size of the studio is one of the things 
that makes it possible to save time and money. 
The dimensions are at least forty feet square, 
and the ceiling is sufficiently high. It’s not 
only possible to have three two-walled sets 
in the studio at one time, but it’s done quite 
frequently. 

Yet each set is as perfect as the most 
meticulous designer can make it. This most 
meticulous designer, Miss Catherine Schick, 
sees to it that every detail is authentic. If a 
colonial type bedspread is featured, the bed 
on which it is shown will be a genuine 
antique. If there are flowers in the room, 
they will be real flowers although artificial 
ones would ordinarily be used and would 
photograph as well. These little touches, how- 
ever, are appreciated by those who use Bates 
advertisements as guides in furnishing their 
own bedrooms. 

In fashion photographs, too, authenticity 
is the rule. For a showing of Guatemalan 
skirts, the models were taken to the Museum 
of Natural History, and photographed against 
authentic backgrounds of Guatemalan ob- 
jects. The Bates studio staff have gone to 
Williamsburg, Virginia, for genuine atmos- 
phere for their products, and to Florida and 
Maine for colorful backgrounds for fashions. 

There are just three men who conduct 
the entire Bates studio operation. Louis Louft 
is the head of the department. He came to 
Bates after running his own commercial 
studio in Washington, District of Columbia, 
and he has had experience in making motion 
pictures as well. His assistant is Thomas Geoly, 
and Harvey Metcalfe is the darkroom man. 
In warm weather, Mr. Metcalfe has the best 
job. He works in an air-conditioned dark- 
room, with separate rooms for Ektachrome 
processing, regular black-and-white develop- 
ing, and printing and enlarging. The dark- 
room has an Omega D2 enlarger and an 
Elwood, but large print orders are farmed 
out because the three man staff is just too 
busy to handle them. 


Since all the sets are built by these 
same three men, it’s easy to understand why 
they’re busy. One photograph of a boy’s 


At work in the Bates Company Studio. 
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Top left: setting created around the 
Tomorrow pattern, taken with 14” Ektar 
on 8x10 view camera with one 5,000- 
watt main light and five 1,500-watt 
supporting lights. Left: record shots are 
taken from all angles of all room set- 
tings. Bottom left: this carefully planned 
setting displays the Stardust pattern 
in bedspread, valances and drapes. 
Above: a Bates dress fabric is high- 
lighted in an outdoors shot. Below: the 
14” Ektar and 8x10 view are again 
called into service to pcture a model 
in Bates corduroy in Central Park, 
reflectors being used to avoid black 
shadows from the bright sunlight 
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Above: a Bates studio fashion shot 
taken with the 14” Ektar and 8x10 
view camera, five },500-watt floods 
being used. Below: a gown of printed 
Picolay photographed with the same 
equipment but only one 2,000-watt spot 
and a 1,500-watt flood for fill-in. Top 
right: Diamond Jubilee bedspread in 
setting carefully created to match. 
Right: chief photographer Louis Louft 
taking a scene in the Bates movie 
‘Facts on Fabrics and Fashion.’ Bottom 
right: George Washington’s Choice bed- 
spreads in a room that almost says: 
“George Washington slept here.’ 




















eT 


room may start a new trend in interior decor- 
ation. In Hollywood it would take dozens of 
decorators, carpenters and painters to con- 
struct it. Bui, at Bates, it was looked on as a 
routine job and no outside help was called 
in. This color shot features a colorful banded 
bedspread in light tan. The photographic 
staff covered beams with wall paper in a 


Above: Piping Rock fabric used for bed- 
spread and drape in a more modernistic 
setting. At right: Tibet fabric featured on 
couch and for drapes, taken with the same 
14” Ektar and 8x10 view, with one 5,000- 
watt main light and five 1,500-watt sup- 
porting floods. 
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greyish wood pattern. The beams were used 
as cornices for the picture windows, have 
Western stirrups hanging from them and 
many interesting items to give the room a 
casual atmosphere. The same wall paper was 
used on the floor; but Miss Schick painted 
irregular lines on it to divide the pattern so 
the floor looks as if it were made from hand- 
cut boards. 

Like all the sets, this one is unique and 
required an individual lighting scheme to do 
it full justice. For this room, only indirect light 
was used. The largest lights were trained on 
the ceiling and the photograph was taken 
with reflected light alone. The effect is one 
of brilliant daylight with its normally soft yet 
clear quality. 


The studio is equipped with the average 
type and number of lights for commercial 
work. There are two 5000-wait floods and 
four 1,500-watt, four Keg-Lites, one 2,000- 
watt spot and one 5,000-watt spot. The cam- 
eras are equally typical. There are an Ansco 
8x10 view and a Deardorff, same size. Both 
are used on a Saltzman camera stand. For 
publicity photographs, Bates uses 4x5 Speed 
Graphics. 

For location shots, the portable equip- 
ment consists of one booster-box that can 
accommodate ten plugs for extension flashes. 
There are, in addition, eight #32 Sun-Ray 
reflectors for #4 photofloods with stands, 
four fifty-foot #6 cables, one scatter-box 
with ten outlets, and numerous clamp-ons for 
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R2‘s and RSP2'‘s. This equipment has proved 
to give the greatest amount of wattage with 
the least weight. 

An enormous amount of work is turned 
out with this simple equipment. Twenty-five 
room set-ups a year is average. Added to 
that total is the sum of fifty fashion photo- 
graphs in color, with fifteen of these destined 
for national advertisements. Catalogue, pub- 
licity and portfolio shots are 
almost daily routine. Unlike the normal com- 
mercial photograph where just one good 
negative is required, the Bates Studio needs 
many original color photographs for distribu- 
tion to customers. The boy‘’s room, for 
instance, was the subject of over fifty identi- 
cal transparencies. 


salesmen’‘s 


These 8x10 transparencies are usually 
shown in shadow-box displays. Large stores 
use several at one time. Some of the finest 
stores in America have permanent built-in 
displays that need constant replacement. In 
addition to original 


color transparencies, 


Bates supplies large color prints on a plastic 


base. These are about 14x17 and can be 
viewed as prints or trans-illuminated for dis- 
play. 

Every photograph made in the studio 
must pass three tests — perfection in color, 
texture and design. For perfection in color, 
Kodachrome and Ektachrome are preferred, 
with the accent on Ektachrome because it 
can be processed in the studio. Texture is 
handled through lighting, and every fabric 
represents a different problem for the photo- 
grapher. The small stop, long exposure tech- 
nique is usually employed, with stops rang- 
ing from F/32 to F/45, and exposures vary- 
ing from three seconds to twelve, except 
when models are used. A 14‘ Ektar lens is 
one of the studio’s favorites; but when Mr. 
Louft was asked to get a certain soft focus 
effect for a sheet photograph, it looked as 
if it might be quite a problem. He secured a 
special Verito lens for the shot. The beauti- 
ful photograph that was produced is still 
decorating the offices of many department 

(Turn to Page 47) 





























CRITICISM: 


ONCE AGAIN we regret that no technical data is 
available, but we should explain that the print repro 
duced here is the largest of three used in a full page 
layout to display and sell this particular make and type 
of golf bag and as a group the three present a very 
fine impression of the bag. Because the two others 
show details of the bag itself and are more in the 
nature of straight commercial shots than this, which 
is featured and illustrative in nature, we have selected 
this for discussion. From the standpoints of sharpness 
and brilliancy of the bag and its details, all three 
pictures are well rendered. 

There is a good basic idea here, one which could 
provide an excellent excuse for so prominently placing 
the bag in the foreground and thus sharply empha- 
sizing its details. Yet we feel that the effect is too 
static. The bag is parallel with the edge ,of the print 
and is perfectly balanced by the caddy with the flag 
at the left, both being what you might call “at rest” 
The golfer is exactly in the center, her figure directly 
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facing the camera and since she is addressing the 








ball and not in the act of putting, is equally at rest 
The far edge of the green cuts across her figure in 
an almost perfectly horizontal line, the result being 
to draw the eye toward and along that line and away 
from the bag. 

The toe and arm of the person holding the bag 
are almost lost and certainly not sufficiently in evi 
dence to be convincing; one has the feeling that the bag 
is merely standing there by itself. The softness and 
fuzziness of the background and figures is very dis 
pleasing, especially when contrasted with the sharp 
definition of the bag. In looking at this illustration 
the eye cannot automatically adjust itself to the dif 
ferent planes as it would naturally when viewing such 
a scene. 

While the cameraman was of course deliberately 
throwing the balance of the scene out of focus in order 
to emphasize the bag we feel that he has defeated 
his purpose. The position of the bag and its strong 
lighting would have amply sufficed to maintain it as 
the chief point of interest while a sharper and more 
brilliant rendition of the figures, the green and even 
the background would have been more pleasing. The 
effect then would have been that of a fine, sunshiny 
day, the type preferred by most golfers, while changing 
the composition to show the golfer slightly in side view 
with her club raised a bit would have afforded more 
action. The subject being a golf bag, it must be sold 
to golfers and your true golfer, having looked at the 
bag, is going to look then at the balance of the picture. 
He will most certainly be annoyed by the fuzziness, 
which has caused the narrow iron rod (or “pin’’) that 
holds the flag to look as thick as a broomstick and the 
golf ball to seem as big as a tennis ball. 
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FROM RADIO CITY TO GARDEN CITY 
By V. Kent 








SOME YEARS AGO when Jerry Lewis and Dean Martin dropped into the studio of 
James S. Kollar, expert theatrical photographer, then in Rockefeller Center — now 
in Garden City, Long Island — they were known only as promising, talented young- 
sters. With his fast speedlights, Kollar caught a moment of the extravagant comedy 
that was later to make them the resounding stars that they are today. That sharp, 
dramatic print, with their figures standing out against the light background, made 
an excellent publicity picture. The shot is one its maker prizes both for technical 
merit and sentiment. 


“| felt sure those youngsters would go far,’’ he says. ‘The opportunity to com- 
bine rewarding commercial work with helpfulness to such talented people is one of 
the fascinating aspects of theatrical photography. Each day is different and inter- 
esting with its potential or actual stars. Among my sitters in the latter category have 
been Jackie Gleason and Billy Vine, top names in television, Jerry and Buddy Lester, 
and Chandra Kaly‘s dancers.” 


Such sympathetic interest puts this photographer's subjects in the mood to 
express their personality and talent. Linked with his technical skill, it results in pictures 


possessing the glamour and drama that make them valuable in selling and publicizing 
talent. 


JON MOLAR 


RADIO CITT NY 


CHANDRA KALY and his dancers FREDDIE BARTHOLOMEW 
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THE 
SINGER 


Photographs are extremely significant 
to the dancer, singer, comedian, acrobat, or 
other entertainer, Mr. Kollar explains, as a 
means of obtaining work. The performer 
usually contacts one of the many booking 
agencies which include such large scale 
firms as the William Morris Company and the 
Music Corporation of America. To impress 
the producer of the television, vaudeville, 
night club, or other show, and so sell the 
services of his client, the agent must have 
pictures—flattering, glamourous, and drama- 
tic enough to capture a jaded eye. If the 
agent knows a cameraman whose shots 
meet these demands, he will obviously 
recommend him to his clients. 

When the performer is known, he will 
not need pictures for a booking agent but 


he will still need them, often in large quan- 
tities, for his press agent to send to maga- 
zines and newspapers, for lobby displays, 
and for admiring fans. For publicity, editors 
are much more likely to use sharp shots with 
light backgrounds, and with figures stream- 
lined so that, when space is “tight,’’ the 
picture can run single column width without 
too much cropping. 

In making his dramatic photographs of 
entertainers in every field — except the 
legitimate theater which is another distinct 
field of specialization — Mr. Kollar care- 
fully plans his lighting and posing. For all 
action pictures he uses speedlights which, 
permitting him to shoot at 1/5000th of a 
second, easily catch the ballet dancer's leap 
or the precarious balance of a team of 








acrobats. The lens stop is usually F/11. 

To determine the precise action or pose 
that will most impress a producer, Kollar 
suggests that the performer run through part 
of his routine or dance in the camera room. 
lf the client is already working in vaudeville 
or in a night club, Mr. Kollar may drop in to 
see the show and decide what part of the 
action will best lend itself to picturing. 


From one to two hours must be spent 


with theatrical 


subjects rather than the 
required for an 
ordinary portrait sitting, says Mr. Kollar. One 
hour is the average for an individual per- 
former, two hours for a group, and as much 


as three hours for 


fifteen or twenty minutes 


a dancing team. Fees 
range from seventy-five to a hundred dollars 
for about four poses, sometimes more or less, 
depending on the number of persons and 
the routine of the act. Most theatrical people 
work at night and sleep until noon. Thus the 
busiest hours in his Rockefeller Center Studio 
were from noon to six P. M. 

Clothes and make-up must be carefully 
planned for the feminine sitter. Whatever 
her role, feminine figure and lines, especially 
shapely legs and a youthful bosom, must be 
accentuated in photographs that are success- 


fully to sell her talents. This must be done 
without slighting the importance of action — 
dancing and other techniques. But often 
Kollar finds that a dancer's unique routine 
cannot be fully conveyed through pictures or 
the subject does not care to reveal it. Then 
feminine charm and clothes must be empha- 
sized to impress her prospective employer. 

Practically all of Mr. Kollar’s theatrical 
negatives are skillfully retouched to slenderize 
lines and give the skin a flawless appearance. 
Such improve the sitter’s 
chance of obtaining work and certainly has 
no adverse effects, even if her natural beauty 
does not quite measure up to the photo- 
graphs. Once she obtains an engagement or 
interview on the strength of her pictures, 
personality and talent speak for themselves. 

Clients are usually asked to bring several 
costumes or gowns to the studio to insure 
correct Lines of the dress 
blend with the figure and masculine clothes 
must be graceful and harmonize with the 
action portrayed. 

Advising no make-up for the male 
sitter, the photographer regards its skillful 
use for feminine lips and eyes as an aid to 
glamour. A special make-up room was for 


retouching may 


selection. must 





this reason included in his Radio City studio. 

Top lighting focused on_ artistically 
arranged hair plays an important part in 
Mr. Kollar's effects. He insists on a hair-do 
not too set or smooth, but orderly and blend- 
ing with face and figure.-On occasions he 
has called in an expert hair dresser to 
glamourize a refractory hair-dressing. 

If the hair is platinum blonde or very 
light, he does not place his top light close 
to the head but a considerable distance 
above, to avoid the effect of whiteness. If 
hair is dark, a boom light is brought close 
to it to show detail, the distance varying 
with depth of color. When the hair is too 
unruly to be photogenic, it is arranged as 
well as possible, and top lighting is omitted. 

Spotlights and shadows contribute to 
dramatic interest in many of Mr. Kollar’s 
portraits. Dancers are often spotlighted, with 
one spot above and one below, to simulate 
stage effects. A boom light may be used at 
a three-quarter angle, slightly above the 
head, for shadow, with Kollar watching the 
face to avoid too much of it. Sometimes 
when grotesque effects are desired, as for a 
Hindu dance, contrasts may be intensified. 


Four or five lights are generally used, 
with most of the light from below. These 
include a top light, background lighting, and 
two footlights. For a full-length picture light 
is focused on the legs, and especially careful 
attention is given to their posing if the subject 
is a dancer. 

For all his work Mr. Kollar uses a regular 
studio camera with 12’ and 14” Ektar lenses. 
He uses fast panchromatic film exclusively 
and pyro film developer, preferring to mix 
his own solutions. 

Many of Mr. Kollar’s former theatrical 
clients now motor to his present Garden City 
studio. He nurtures hopes, however, of open- 
ing a New York studio for theatrical special- 
ization — providing that the threat of war 
recedes and general conditions thus become 
stable — while retaining his suburban loca- 
tion. If his tentative plans mature, equipment 
will be designed to facilitate his specialty, 
as in his former studio. There he had two 
dark rooms and a camera room, and a staff 
including a receptionist, darkroom man and 
several retouchers, making a two day delivery 
schedule feasible. Kollar personally super- 
vised all retouching, often doing his own 
corrections. 

Techniques developed in theatrical work 


Typical examples of the lovely wedding 
portraits with which Mr. Kollar now delights 
his sitters. 
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have proved as valuable in his suburban 
specialties —- babies -and weddings. With 
speedlights he catches the baby’s spontan- 
eous expression or motion. Picturing his own 
small son has made him adept in evoking 
glee. The child from one to two years, he 
finds, reacts best to motion and noise, pro- 
duced by ringing a bell, throwing a ball, 
laughing or playing with him. He does not 
give such soft toys as dolls and Teddy bears 
to the very young child who is prone to 
chew them. 

Speedlights are also used in_ photo- 
graphing dogs, pets in many suburban house- 
holds. Some of his most effective shots picture 
an adult or child with a dog. 


Wedding and engagement pictures are 
sent to local newspapers and often to society 
editors of New York City dailies. Mr. Kollar 
simplifies details by taking formal wedding 
shots a month in advance, the bride wearing 


her gown and posing in his studio. He 
suggests that for newspaper pictures she 
carry a prayer book and single orchid, or 
bouquet of artificial orchids. An unusual 
service he offers —- one we had not run 
across before — is that of having the bride- 
to-be complete a detailed but simple form 


which includes all essential data for the news 
story. Several copies are made of this and 
Mr. Kollar himself sends this with the pictures 
to the society editors of the appropriate 
papers. It follows, in brief: 

Name of bride: 

Address: 

Parents of bride: 

Name of groom: 

Address: 

Parents of groom 

Date of wedding: 

Time of wedding: 

Name of church or place of ceremony: 

Performed by: 

Maid of honor: 

Best man: 

Names of bridesmaids: 

Names of ushers: 

College attended by bride: 

College attended by groom: 

Description of gown, veil, bouquet: 

Place of reception: 

Place of honeymoon: 

Future residence: 

A member of the local Rotary Club, Mr. 
Kollar photographs his fellow members for 
their Roster and pictures many business men 
for newspaper and magazine articles and 
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other publicity. He finds that the business 
man of today wishes to appear well and 
values good photography but prefers natural, 
simple effects. Thus facial lines 
eliminated but rather softened through 
retouching. Light backgrounds and sharp 
prints are as valuable for publicity pictures 
for the business man as for the theatrical 
client. Spots are not used in shooting these 
pictures —- except a single spot on the 
background. 


are not 


Another interesting phase of his sub- 
urban work is the high school year book 
photography, including many candid shots in 
classrooms and campus, as well as individual 
portraits. 

Born in Smyrna, Asia Minor in 1902, of 
Greek parents, James Kollar studied art in 
Athens and Paris, early training that has 
aided his photographic effects. Coming to 
New York in 1920 he became a textile and 
later an embroidery designer. Oil painting 
was his hobby. A fortunate quirk of fate and 
his own optimistic temperament turned his 
talents to theatrical photography. In 1927 
his brother-in-law opened a_ photographic 
studio on West Forty-Second Street, 
York, persuading James to join him and 
manage the office. Many theatrical people 
came in and thus Mr. Kollar became aware 
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of their special needs. Two years later lack 
of financial success seemed likely to terminate 
the business. But the future theatrical photo- 
grapher had already picked up the technical 
fundamentals and, risking a substantial invest- 
ment, took over his relative’s share. He put 
to the test his conviction that a modernized 
studio with spots and speedlights would 
sucteed. Contacting former theatrical clients, 
he invited them to try out his streamlined 
service. He also visited booking agents, show- 
ing them samples of his work, and in addi- 
tion advertised in Variety. Emphasis on 
glamour and dramatic effects built his repu- 
tation with show people, and at their 
suggestion he moved into the heart of the 
theatrical district in 1940. His displays for 
the Latin Quarter and other Broadway night 
clubs contributed to his popularity. For many 
years he photographed subjects picked as 
prospects for screen tests by talent scouts for 
Universal pictures. 

In 1948 he bought (with his father-in- 
law) a big rambling house in Westbury, Long 
Island. Finding commuting distasteful, he 
decided to make another change and estab- 
lished his present studio in Garden City. 

(Turn to Page 48) 











DATA: 


THIS PHOTOGRAPH was 
F.9 on 


illumination 


taken with a bulb 
There 


lamps in 


quick 


exposure at Portrait panchromatic film 


was general from two 500-watt 


Johnson Ventlite ceiling reflectors above and somewhat 


in front of the camera, which was fifteen feet from 


the subject. 
Hewitt 


The main source was a bank of Cooper 


front. A #2 
feet to the left 


tubes ten feet away at the right 


photoflood in a spot, three 


with a head 


rear and 


cut off screen, outlined the profile 


CRITICISM: 


THIS IS QUITE an 


considerably 


interesting portrait of a bride 
what has 
Studied in 
that the 
to do but 
are changes here and there which would 

While 


and 


different in treatment from 


been appearing on this page for some time 
conjunction with the 


diagram it is evident 


maker accomplished what he set out there 


improve it 
black background vignettes are sometimes 
very beautiful, this critic thinks they are 
when the subject is a bride 


graphing brides 


inappropriate 
It is customary when photo 
Purity 
conventional 


to emphasize the thought of 
and dignity that is why the 
bridal and this is best 
high key photograph against a white or at 


after all 


gown is white done with a 


least a 
ight background. This black ground, more suitable in 
our opinion for a portrait of a man or an older person 


dulls the picture even to the effect of sadness while 
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a bride is supposed to be joyful and happy. 


However, since the maker evidently intended to 
produce the result we have before us, suppose we offer 
a few suggestions. In the first place this subject is not 
the most suitable for a profile because of her nose 
and chin. Both, however, could have been improved had 
her head been 


camera, just 


turned a little more away from the 


missing the farther eyebrow. The result 
would have been a better forehead line and a bit more 


straightness to the nose with probably also, due to 


slightly more muscle tension, a straightening of the 
line below the chin. 

It would have been better to have 
the background (a light 
the ground from behind the figure would have done 
the trick) although the line lighting has helped. The 
spotlight on the profile is a little too strong, although 


it was placed perfectly in that it 


had a little 


separation from thrown on 


spotted the eyelid 


just a little, though of course this made it necessary 
to carry the print a bit too far in order to show detail 
in the highlight. The print as a whole is too dark, losing 
roundness in the cheek and jaw, while the vignette at 
the bottom 


blend 


cuts off too abruptly; it should gradually 


into the background. 
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INSPECTION DEVELOPMENT 


By Harold Miller 


ALMOST EVERY photographer has at one time or an- 
other negative that 
have printed more easily had it been developed more 
or less. Although subject contrasts appear similar at 
the time camera exposure is made, they actually vary 
considerably. This fact, combined with the limitations 
inherent in present-day photographic papers, makes 
difficult to print. In short, printing 
characteristics and subject contrasts occasionally neces- 
sitate deviation from normal development for best re- 
sults. 


been confronted with a would 


some negatives 


All photographers, of course, appreciate the ad- 
vantages of being able to inspect the negative at in- 
tervals during development, and a great many pho- 
tographers avail themselves of special desensitizing 
dyes in order to do this. Use of these desensitizing 
dyes is extremely simple and for the benefit of those 
photographers who are not now developing negatives 
by inspection, the following 


helpful. 


suggestions may prove 

Pinakryptol Green desensitizer is suitable for both 
orthochromatic and panchromatic films. A one-gram bot- 
tle sells for about $2.00. This small amount of desen- 
sitizer makes one pint of concentrated stock solution 
and 10 pints of working solution, and it can be used 
time and again without losing its desensitizing action. 

To prepare the stock solution of Pinakryptol Green, 
merely dissolve the contents of the bottle in one pint 
(500cc) of water at about 125 F. This concentrated 
stock solution should be stored in a brown bottle to 
protect the contents from light. For use, it is merely 
necessary to dilute one part stock solution to 10 parts 
water at 68 . The diluted stock solution may be used 
in two ways: One, as a preliminary bath prior to de- 
velopment; two, mixed directly in the developer, if the 
developer does not contain more than one gram of 
hydroquinone per liter of solution. 


When using Pinakryptol Green as a predeveloping 
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bath, the films are immersed for two minutes at 68 


in the working solution with the darkroom in total 


darkness. Following this the films are transferred to 
the developing bath after one half the normal devel- 
oping time has elapsed. The films may be inspected 
at one minute 10 seconds 
The illumination to be used should be a yellow-green 
safelight; a safelight containing a 10-watt lamp may 
usually be used at a distance of about two feet. To 
obtain comparable development (that is similar to de 
velopment of untreated films processed normally), de 
sensitized films shauld be in the developing bath about 
50% time pro 
duces comparable gradation and shadow detail. 


intervals for a period of 


longer. This extension of developing 


If this desensitizer is used directly in the develop 
ing bath, one part of the concentrated stock solution 
should be used with 30 parts of developer. It is im 
portant that this procedure not be used with developers 
containing more than 15 grains per quart (one gram 
per liter) of hydroquinone. 


Pinakryptol Green keeps well and may be used 
repeatedly. Keeping qualities can be enhanced by mak 
ing up the stock solution with an alcohol-water mix 
ture (one-to-one) which prevents bacterial decomposition 
of the desensitizing dye. 

Because it takes some experience to develop the 
negative to the desired degree of contrast by inspec 
tion, it may be well to expose and develop a test neg 
ative in the normal way. Following this, it should be 
immersed short-stop bath and wash. No fixing 
should be done. This negative can be examined both 
by white light and the recommended safelight illumina- 


ina 


tion so that a comparison or “type” is available when 
development by inspection occurs. 

While it is by no means necessary to make the 
test negative, it is suggested because a negative us 
ually looks very dense when viewed under safelight 
silver 


illumination before the unused portion of the 


ith 


39 
The 


Professional 
Photographer 











halides has been cleared by the fixing bath. This com 
parison negative will assist the inexperienced to obtain 
the contrast and density they want when developing by 
inspection. 

The negative should be examined by reflected 
light because it is extremely difficult to determine the 
density by transmitted light. Both the emulsion and the 
base side should be inspected. The base side of the 
film should appear cream colored with only the bright 
est highlights discernible; the emulsion side should ap 
pear almost entirely black except for the deepest 
shadow areas. All this is, of course, offered only as a 





guide, because of widely differing personal prefer 
ences for negatives with particular printing qualities. 

The development-by-inspection technique is espe 
cially useful for films exposed under widely different 
conditions, such as those encountered more frequently 
by commercial photographers. Since the lighting and 
exposure conditions in commercial photography vary 
considerably more than those encountered in portrait 
work, Opportunities for errors are comparatively greater. 
This desensitizing procedure is simple and helpful in 
obtaining the highest degree of development desired 
It's well worth trying. 


THE EMPLOYEE PROBLEM 


WHY NOT A PHOTOGRAPHIC SCHOOL GRADUATE? 


BY D. C. JARDINE* 


THE FOLLOWING COMMENTS are based upon 16 years 
in photography. During this time the author has worked 
as an apprentice; as manager of a small studio in 
Detroit, hiring photographers and training apprentices; 
several years as an operator in various commercial 
photographic studios; and over eight years as depart 
ment head of an industrial photographic unit, during 
which time many men were-interviewed and hired for 
various jobs. These comments are also based on many 
discussions while at conventions, and while calling on 
studios and various industrial photographic departments 

During this time, | built up an impression of photo 
graphic school graduates that agreed with others in the 
field, an impression that was hardly complimentary to 
the graduate. Today | am on the other side of the 
fence, with a better understanding of both sides. Having 
associated with these youngsters and taught them, | 
have an outlook that is somewhat different an 
outlook that | believe is worth passing along to those 
of you in the profession who may be solicited for jobs 
after graduation. Although | can talk, specifically, only 
about R.I.T. students, | believe these comments will 
apply in much the same degree to other schools, too 

1. These graduates are young. Some of them have 
their heads in the clouds, in spite of the efforts of 
those on the faculty. But weren’t you young, once? 
And didn’t you have ideals that look a little foolish 
to you, now? We've tried to condition them, but in 
many cases, they haven't been able “to see the forest 
for the trees.” We've tried to pound basic, funda 
mental stuff into them, along with the practical, and 
they haven’t always been able to see where they could 
use it, immediately. They'll have a better idea of what 


* Instructor Industrial Photography and Photograph Manage 
ment, Rochester Institute of Technology; formerly Head of Photo 
graphic Department, Lima Locomotive Works and it - 
the Lima-Hamilton Corporation, Lima, Ohio 
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it's all about after they've had some responsibility 
placed on them and can see where their knowledge 
can be applied. 

2. Many of our students are typical of other young 
people in that they know it all. Why should / try to 
cover that up, or camouflage it? And what happened 
to you when you were at that age? (Oh, weren't you? 
Your memory is slipping!) You had it knocked out of 
you by hard, cold facts, and work. And these young 
sters will level off under work, just like you did 
some of them already have, before graduation. Basic 
ally, they want to learn. 

3. Some of our students have a few sharp edges 
on them, as many young people have — edges that 
we have not succeeded in blunting. My only comment 
Knock ‘em off! 


4. Please remember: A photographic school has 
two aims or goals. The first is to give its students a 
good, basic, fundamental knowledge of photography- 
knowledge that can and needs to be applied. Secondly, 
it should give a student a reasonable amount of actual, 
practical experience. The school is unable fully to 
achieve the second goal, since it simply isn’t possible, 
in a two year course, to give a really solid amount of 
practical experience and still achieve its first goal. 
After all, practical experience comes from actual field 
experience in given photographic studios, etc. — and 
actual studio work is quite different from the sort of 
training schools can offer, although we do try to con 
duct our studios and laboratories along practical lines. 
But the school must not fail in its first goal. Looking 
back over the years, myself, | now realize the meaning 
of good, basic knowledge — and | realize that / 
would have been farther ahead to get this kind of 
knowledge during one, concentrated period, rather 
than having it spread over the years. 

5. They can be molded — they can be fitted into 





your organization and your ways of doing things. And 
this can be done faster and cheaper than the other two 
methods: Training a complete greenhorn, or 
a so-called * 
of these 


re-training 
“experienced” man. | know: I've tried both 
methods. How often have you 
“experienced” man, only to find that either 


hired an 
his exper 
iences were quite different from your needs, or that 
you had to train out bad habits and techniques which 
he had acquired? These 
knowledge, 


students have some basic 


some limited experience, and a _ terrific 
urge to show you what they can do for you. Sure, 
they'll be overconfident, but that that 
you are expected to place great responsibility on them, 
or that they can do all the things they think they can 


do. Any employee, if he is to be of any real value to 


doesn’t mean 


you, and if you are to make a profit from his services, 
If he is 
hiring, he is worth training and developing. 

6. Their worth: Not what they think they’re worth, 
And where do they get their ideas? Let's 
their One 
of our women students (yes, we do have the gals with 
us, and 
employees, 


needs understanding and supervision! worth 


of course. 


look at it from viewpoint, for a moment. 


some of them are going to make excellent 
too!) asked whether, 


the training we give them, | didn’t think they were 


after two years of 


“entitled” to more pay, to start with. Well, the tuition 


is not particularly low — the facilities and supplies 


cost real money (plus mistakes!) My answer was a 


flat No!, and | tried to show her how you fellows look 


at the situation — after all, if they want jobs, they 


that 


and produce 


must look at your viewpoint. | told her she and 


their 
work as you require it; that your costs go up immedi 


her classmates must prove worth, 


ately after you hire them, but that your sales (which 
pay their wages) do not; that you normally do not have 
the capital to keep an expensive employee on the pay 
roll until he is really paying his way; that it is up to 
you to hire your help at as reasonable a wage as 
possible; and so on. Frankly, they were not altogether 
impressed and believing! But, when they come to wages 
unhitch their that 
attach it to your wage scale! Perhaps the old appren 
method 


of handling new men as found in the medical profes 


desired, just wagon from star and 


tice training idea, or the sort of professional 


sion 
bad 
| served an apprenticeship in 


- the serving of an interneship — may not be a 


idea, in some version fitted to your own needs. 


home portraiture and 
commercial-industrial photography, and | certainly don’t 


regret it —- not one whit. 


By-and-large, our average student is a pretty good 


product for a_ prospective employee. As do other 


schools, we keep records (available to you) on each 


student. These not only list his scholastic standards, 


but employee data which may prove useful to you. 
And please: We have a few “lemons” in our crop of 
saleable “fruit, too. We 


presentable, sincerely hope 


that you don’t get one of our “lemons’’ when you want 
a good, solid, useful, productive worker. Why not give 
these students a try, fellows — and how about letting 


us know what you want from employees? 


A NEW PHOTOGRAPHIC MARKET 


PHOTOGRAPHY FOR TELEVISION 


A Series of Articles 
BY JACK LEWIS 
Vi—Sound—Part One 


HERE’S A $64.00 QUESTION for 
show. On what date were motion pictures first synchro- 


your favorite quiz 
nized with sound to make the first sound movie? The 


answer will come as a surprise to most The 


date: October 6, 1889. 

This 
the Edison studios by Laurie Dickson, an assistant of 
Thomas Edison. Mr. Dickson called his movie a “kineto 
phone.” At the first showing Edison showed little inter- 
est in the talking movie and instead devoted his time 


people. 


first sound motion picture was produced in 


and efforts to perfecting his other inventions. 

However, in 1913, he regained interest in sound 
movies and attempted to perfect the kinetophone. He 
produced about 10 short subjects, and then abandoned 
his efforts. The big problem was that of synchroniza 
tion of sound and picture. Edison’s sound movies were 


made by recording the sound on a record and the 


picture on film 

Unable 
tion, Edison finally abandoned all his efforts in sound 
motion pictures. But Edison 
left off and the development of sound was on the way. 


to overcome the problem of synchroniza 


others picked up where 


The big advance was made when Lee DeForest 


perfected the vacuum tube which made it possible to 
amplify sound. From the perfection of this tube came 
the many advances in recording sound and several 
motion picture companies, as well as other organiza 
with the production of 
sound. Though Fox Movietone was one of the earliest 
to produce 
Brothers to put the “talkie” 


Warner's 


tions, began to experiment 


sound pictures, it remained for Warner 


across. 


had perfected a method of recording 
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their sound on 16” discs, which were then played back 
with the film. The synchronization was 
overcome by recording sound and picture simultaneously 
with the recorder being in interlock with the camera. 
The big problem was to keep both in synchronization 
because the slightest variation would have the sound 
come early or late. 

To understand the difficulty of this problem it is 
necessary to consider 


problem of 


several facts. First, the camera 
operates by having each individual frame pause briefly 
in the aperture plate so the picture can be _ photo- 
graphed. Actually the movies do not move as such, but 
consist of a series of still pictures on a strip of film. 
The “persistence of vision’ phenomenon is what makes 
it possible to make “movies.” 

When each individual frame is projected on the 
screen, Our eyes retain each separate image for a 
brief part of a second. Because these still images pass 
quickly before our eyes, we see what appears to be 
motion. The entire effect is an illusion made possible 
by persistence of vision. 

Now we know that the the projection of motion 
pictures is not continuous. But the recording of sound 
is. The sound recorded on the record is a continuous 
flow, with no pauses. The problem then was to perfect 
a method of synchronizing the recorder and camera, 
as well as the projector and record player, so that 
the sound would be in synchronization with the picture. 

Western Electric engineers finally overcame the 
produced their first sound 
The result was the Vitaphone pictures, and 
on October 6, 1927, the audience at the Warner 
Theatre in New York heard the first line of spoken 
dialogue when Al “Wait a minute, 
ain't heard nothin’ yet folks, listen to this.” 

That int Talkies were here to 
stay. But the problems became bigger. It became per- 
fectly obvious that the be on the film 
itself rather than on a record. Meanwhile, Fox Movie- 
their system and the 
first sound newsreels were soon playing in theatres. 

Sound on logical the 
problem sound track could be printed 20 
frames ahead of the picture. This enables the sound 
to flow continuously through the projector sound head, 
while through the optical system. 
The result is perfect and absolute synchronization of 
sound and picture. 


difficulties, and Warner's 


pictures, 


Jolson said, you 


was it! Sound was 


sound must 


tone perfected sound on film 


film was the answer to 
since the 


the picture passes 


There are two systems of sound recording in use 
today: single system sound, and double system sound. 
Single system is recorded in a special camera and 
places the sound track on the negative stock. When the 
film is developed, the and the 


into a print 


track is developed, 


resulting negative may be made 


for screening. 


ready 


The method offers many advantages, and is used 


a great deal for newsreels, interviews, and television. 


Some of the disadvantages are difficulty in editing 


and quality not up to standard of sound recorded in 


the double system. This is not due to the camera’s 
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We pay, on acceptance, $1.00 for each item 
we can use for this department, Stunts, gad- 
gets, formulae, short-cuts, just so long as 
they are original with you. Long or short, 
illustrated if necessary. The idea is the main 
thing — we'll do any needed re-writing. Just 
address this department. 











HANDLING AND FILLING FIVE-GALLON JUGS 
BY FRANK FULKERSIN, FLINT, MICH. 


The quickest way to pour water or chemicals into the 
five-gallon jugs which so many of us prefer for mixing 
or storing solutions is Silex 
funnel which will “take it’’ just about as fast as you 
can pour. | jug, 


to use a stainless steel 


recommend also the rocker for the 


shown in the illustration. Made from a few strips of 
angle-iron and a simple clamp collar with two thumb 
screws, this holds the jug safely and permits tipping 
it for pouring without the usual back-breaking job of 
lifting it. 


AN ADDITIONAL WEDDING ALBUM PRINT 
BY N. C. EHLKE, RHINELANDER, WIS. 


Some photographers may prefer to use this suggestion 
in order to sell an additional print with each wedding 
album; others may want to include it as a good will 
gesture. the best of 


Anyway, to my knowledge the 





Wiss Betty Schuetke Will Wed 


hack Mitchell at St Mary's Today 


ideo is original with me and the salesmen 


and demonstrators who have visited my studio have all 
been very impressed with it, 


various 
none having ever seen 
it tried before, so I'm sending this print on to you — 
the last one | have on hand right now — before | 
am talked out of it. On this one the newspaper ‘mast- 
heads” are not 
including them. 


shown, usually | make a point of 


FLATTENING SINGLE-WEIGHT GLOSSIES 
BY JACK COFFRIN, MILES CITY, MONT. 


The idea of rolling prints up in blotters to dry, in 
order to have them come out flat, is not new but here 
is an even better system for the small studio which, 
making only a small number of s.w. glossies or perhaps 
an occasional print, sees no need for an expensive 
print straightener. Take any clean window-shade, unroll 
it on a table and place the glossies on it face down 
immediately after they come off the ferrotype plates. 
Roll up the window-shade tightly and smoothly and 
leave the prints in it over night. They will come out 
with a backward curl but after being placed under oa 
weight for a few minutes will lie flat thereafter despite 
more than moderate changes in humidity. 


ARE YOU READY IN CASE OF FIRE? 
BY KENT BELLAH, SAINT JO, TEXAS 


That may seem like a really silly question but is it? 
Recently a small fire taught us the importance of hav 
ing small fire extinguishers handy. We know plenty of 
studios that don’t have even one. We now have three 
and before this is in print will have two more, strategic 
ally placed around the What's 
of the staff has been 
use them. 


studio. more, every 


member studio taught how to 





(Continued from Page 42) 


sound system but because, up to date, negative stock 
is unable to record high fidelity 

In double 
separately. On the 


sound tracks. 


system sound, the recorded 
set, the recorder and the 
camera are in perfect interlock, and both run together 
at constant speed. The sound track is usually recorded 
on magnetic film, and transferred to sound recording 
stock when the picture is finished. Some studios record 
both on film and tape when they are ready for a take 


sound is 
sound 


The advantage of recording on tape or magnetic 


film is the immediate playback, so the director can 
hear the quality of the sound, as well as the delivery 
of the lines. 

Double also used in recording 


narration, music, and effects, and these are later 


system sound is 
com 
bined with the dialogue on one master track by re 
recording. Thus, the re-recorded track will be complete 
and ready for printing and making the composite print 

Movie making today is a very exacting and com 
plex art. Modern sound recording methods have done 
much to improve the quality of our pictures, and every 
movie and film producer should have a knowledge of 
sound recording. 

With the advent of 
stripe and 


tape recorders, the magnetic 


synchronous magnetic film recorders it is 
a relatively easy matter to record sound. For television 
film production where the sound is added on the film, 
the tape recorder will be adequate. 

The new method of painting a magnetic stripe on 
the film enables one to record a permanent track on 
the original print. This fairly new method offers inter 
esting possibilities, and we shall discuss it in part two 
of this chapter on sound. 

The synchronous film recorders offer many advan 
tages and are extremely versatile. They can be used 
to record dialogue at the same 
filmed, and can also be used either 
on location, 


the action is 
in the 


time 
studio or 
since most of them are made in either 
permanent or portable types. 

Most film labs are now equipped to transfer on 
film the sound on magnetic tapes, and furnish a sound 
track negative and track print. The print track is then 
cut in with the picture, and when it is 
it’s best to 


negative. 


synchronized, 


re-record the track rather than cut the 


There are three phases to sound recording. The 


actual recording, the editing of the sound track to the 
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picture, and the re-recording of the final track. In 
part two of this chapter we'll go into details on each 
of these phases. 


‘Tis Here, Maybe! 





The ‘‘gossip column" of professional photog- 
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
clippings or whatever, about yourself or others. 
We pay 50c for each item we can use, unless 
it's publicity for yourself! 











M@ Adolph L. Schafer, director of still photography at 
Paramount Studios of Hollywood and better known to 
his friends as “Whitey,” died on September 3 follow 
ing fatal injuries received when a yacht on which he 
was a passenger exploded, burned and sank near 
Bremerton, Wash., on August 26. He had been a 
guest instructor at the Winona School a number of 
years ago. 


HM On Moy 26 Harvey J. Steffens of Wilmette, Ill, 
became the proud father of Shelley Maureen, weighing 
seven pounds 11 ounces, though why he waited until 
September to write us about if we'll never know 
Anyway, in the meantime and starting when she was 
only 21 hours old, he has photographed her in black 
and-white and color with every camera he owns, 
including stereo and mofion picture, and even has 
candid shots of her christening. He is also the pleased 
sponsor of a girls’ baseball team which, having had 
no losses, brought him considerable publicity as well 
as a handsome trophy to display in his studio. He, 
of course, made the photographs at the baseball ban 
quet, Mrs. Steffens acting as a capable substitute 
cameraman when it came to shooting the group in 
which he himself appeared. Missing no bets when it 
comes to publicity he took a booth in the merchants 
display on Wilmette Day, presented a 16x20 oil por 
trait to a future bride, and has already realized returns 
on his investment. He thinks photographers who want 
new business should not overlook opportunities to 
exhibit their work in conjunction with local affairs of 
this type 


| Congratulations to David Eisenstein, Phoenix, Ariz 
whose wife presented him with a baby boy, David 
Griffith, on August 29 


@ it isn’t often that a portraitist takes an advertising 
account away from an illustrative photographer but 
that’s exactly what happened in September when 
Calvert Distillers and their advertising agency decided 
that their featured “Men of Distinction’ were there 
after to be photographed by Yousuf Karsh of Ottawa, 
Ont., instead of Valentino Sarra of New York and 


Chicago. However, it may well be retributive justice 
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of a sort because these Calvert illustrations have been 
strict portraiture except for the fact that each subject 
had a glass in his hand. Sarra’s shots were all full 
color; so far we have never seen anything by Karsh 
except in black-and-white. If the Karsh pictures are 
black-and-white Calvert’s will save the thousands of 
extra dollars required for four-color process plates even 
if they pay Karsh as much per shot os Sarra — which 
latter was plenty! 


@ Alvin E. Kairies, 30 years a commercial photographer 
in Minneapolis and life-long resident of that city, died 
on September 11 at the age of 60. 


B Ben Goldberg, 46-year-old owner of the Century 
Laboratories, portrait finishing plant in Dallas, died in 
hospital there on September 22 after a four-week 
illness. 


@ Frank J. Matusek, for five years G-E photolamp sales 
supervisor for G-E’s Atlantic sales district, has been 
transferred to the Nela Park headquarters of General 
Electric's Lamp Division at Cleveland, where he will 
serve as photo and miniature lamp specialist in the 
resale field. 


H@ Congratulations to Matthew F. Grimaldi, photographer 
for the Springfield (Mass.) News, whose wife recently 
presented him with their first child — Janet Ellen 


H Thomas Patrick Conley, 62, retired photographer for 
the Government Printing Office, Washington, died on 
the morning of September 16. His home was in East 
Riverdale, Md. 


@ James Imbs, photographer of Lemay, Mo. (St. Louis 
suburb) is temporarily out of business. As the result of 
a nervous breakdown he is now in the Veterans Hos 
pital at Knoxville, lowa 


M Harold Rhodenbaugh, nationally known free lance 
photographer and in 1946 president of the American 
Society of Magazine Photographers, died of a heart 
ailment in Seattle on August 10, aged only 48. Born 
in lowa, later a news photographer in various cities, 
four months after becoming A.S.M.P. president he 
resigned and moved to Idaho. There in Sun Valley, in 
a deluxe trailer which included office, darkroom and 
living quarters, he and his wife established headquar 
ters from which they covered assignments throughout 
the northwest. 


@ it’s been many years since any Cleveland studio was 
damaged by fire but September saw two such occur 
rences. One was a blaze in Rudolph’s Photo & Retouch 
ing Studio, sufficient to make all the radio newscasts 
in the city, and the other was trouble for the Howard 
Gene Studio. In the latter case it was fortunately only 
water and smoke damage as the result of a four-alarm 
fire which destroyed a nearby garage. Let’s hope fire 
will now pass up Cleveland for another long spell 





HM When John Maclean, staff photographer for the 
Toronto Telegram, married Miss Nancy Featherstone in 
that city on June 21, a dozen of his press photographer 
brethren lined up in front of the couple and demanded 
a shot of him kissing the bride. He knows how other 
victims feel when he tells them to “Hold it!’ because 
his merciless friends of the camera kept up the cry 
each time the couple wavered, until they nearly dropped 
of fatigue. 


@ One photographer who, having retired, will not have 
to move to Florida is Joseph Hoover. He has decided 
to take it easy after 50 years of running the Hoover 
Brothers Studio, Starke, Florida 


@ Alan Walker, free lance photographer of Toronto 
who specialized in public relations work, died in hos 
pital in that city on August 27, after an illness of two 
months. 


@ Albert Riojas, for three years employed in the Clif 
ton Studio, Eagle Pass, 
studio from R. B. Clifton 
Port Arthur 


Texas, recently bought the 


The Cliftons have moved to 


@ Congratulations to Randolph Bradford, chief photo 
grapher for the Spartanburg (S.C.) Herald-Journal, whose 
wife presented him with a son on September 5. 


M@ Many of the older southwestern photographers will 
regret to learn of the death on September 17 of 
Charles F. (Chick) 70, of Kansas City, Mo 
Although employed in the Muehlebach Flower 
1934, he had never lost interest in the 
professional photographers upon whom he had called 
during his 


Bellemere, 
Shop 
there since 
previous 20 years as a 
Constantly since then he had watched the newspapers 
and did reporting 
without his promptly sending us a clipping or a letter 
Goodbye, Chick; it’s hard to realize that we won't be 
hearing from you any more 


traveling man 


never anything worth transpire 


@ Stone Brothers and George Weiss Distributing Co., 
both of Elizabeth, N. J., have merged to form Stone 
Bros. Inc. The new organization will add several sales 
men and carry a complete line of photographic prod 
ucts. Sidney H. Stone is president, Leonard Stone vice 
president and secretary, George Weiss treasurer 


MA. E. Andersen, long established in Tarkio, Mo., has 
finally closed his studio and retired 


@ James M. Caufield, M.Photog., head of Caufield & 
Shook, 
ville, became the great-grandfather of a little girl on 
September 25. Whether he is prouder of that or his 
firm's celebration on October 1 of its 50th anniversary 


Inc., top-ranking commercial studio in Louis 


in business, we aren't sure, but double congratulations 
anyway. Jim, as all his friends know him, is a past 
president of the P. A. of A., having put in more years 
on the board than any photographer living. His exper 


ience and knowledge of the association's past history 


are such that we cannot help feeling a serious error 
was made when, at the last board meeting in August, 
he was dropped (we use the word advisedly) as chair 
man of the committee on charter and by-laws and as 


trustee and treasurer of the Winona School. 


@ On September 28 Graflex, Inc 


from Ciro Cameras, 


, Rochester, purchased 
Ohio, the Ciro 
patents, tooling and 
everything else pertaining to that company’s develop 
ment, distribution of 


the manufacture of Ciroflex 


Inc., Delaware, 


name, trademarks, will, 


good 


and future 
While 


cameras and their accessories 


production photo 
graphic 


cameras, 


products 
Ciro “35” 
be continued by 


will 
Graflex in the Delaware plant in 
order not to conflict with Graflex production of essen 
will be 


permit 


tial military products, the whole operation 
transferred to Rochester as soon as conditions 
the Ciro though produced in 


Delaware, will be manufactured and sold by Graflex 


In the meantime line, 
and, as soon as Graflex Service Departments in various 
cities can be equipped, serviced by them. The acquisi 
tion of Ciro by Graflex means, of course, a still farther 
penetration by the latter firm into the amateur field 
M The 16th Rochester International Salon of Photo 
graphy will be held at the Memorial Art Gallery there 
from March 7 through March 30, the closing date for 
prints and slides being February 14. For 
Robert F. Edgerton, 


entry forms 


write Dr 11 Fireside Drive, Roches 


ter 18. 


@ The directors of Grant Photo Products of New York 
and Cleveland direct 
have elected Leonard R. Sainsbury to 


(specialists in positive papers) 


the office of 
continue his duties as 


will also 


The 


vice-president. He 


technical director news will please his many 


friends 


B Stephen Odysseus, nationally known color expert and 
researcher for the U. S. Army Signal Corps and Bureau 
of Reclamation, as 


and television 
cameraman, recently joined the Robbins Etho! Corpora 


tion as 


well as a newsreel 


executive vice-president and sales manager 
In coming months he will direct national demonstrations 
of Ethol 90, their 90-second fine-grain developer which 
for the past year has been undergoing extensive testing 
in a limited western field. Ethol 90 is now expanding 
into national distribution. 

Add to the many honors already accorded to Harry 
M.Photog., of Shigeta-Wright of Chicago, a 
exhibit of black-and-white and 
color prints at the Smithsonian Institution in Washing 


ton, during the entire month of October 


Shigeta, 


one-man _ invitational 


M@ Ninety years old on October 13 was Mrs. Laura B 
Gaites, Macomb, Iil., think 
she is right that she is the oldest active professional 
photographer in the country. Mrs. Gaites is still taking 
pictures ofter 


who believes — and we 


69 years behind the camera 
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@ Walter A. Michaels, 39, photographer of Dallas, was The Powell 

found dead of a heart attack on October 6 in a Universal syn- 

tourist court in Waxahachie, Texas chronizing 
cord set 





Where addresses are not given, a postcard 
request will bring them to ycu eked 
NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- Powell Products, Inc. offer to trade, primarily to dealer 
lished purely as news and all claims or state- but of equal value to camera users, Powell Universal Synchroniz 
ments are solely those of the manufacturers ing Cord Set, consisting of cords and adapters for all types of 
or distributors. cameras in single compact display cabinet. Photographer desir 
ing to use one fiash gun with several cameras need only buy 
one Master Cord and proper adapters for each camera 
(Illustrated) 











Calumet Mfg. Co 2326 S$. Michigan Ave Chacago 
now has wide line cine processing equipment, including tanks 


racks, loading spindles, washers, etc. Will efficiently handle Carr Corporation announces new line stainless steel com 


bination processing sinks featuring: all seamless fusion welds; 
built-in print washer; temperature control if desired; water 
jacket accommodating Carr loading racks and multiple develop 
ing system; stand pipe drain; choice of underframe made from 
stainless steel, silver painted rust-proofing on steel, or galvan 


16mm and 35mm film by means of racks which carry film 
once wound thereon, through various stages. For reversal or 
color processing, film may be flashed to light without removal 
from racks. Used in many studios for TV commercials and 
microfilm processing. (Illustrated 


ized steel; variety of well-engineered versions adaptable for 

Calumet’s new cine various operations 

Eimeerog equipment Circle S Products Co. adds to line of lighting equipment 
Roto-Lite ‘‘6’° PROFESSIONAL —- self-contained swivel-arm 
unit delivering up to 2,250 watts of light which can be 
directed anywhere in 360 radius. Switching arrangements 
permit use of two, four or six lamps and two nearest camero 
have dimmer control. Accommodates either 300- of 375-watt 
medium beam reflector photoflood lamps. Attaches to camera 
or tripod to form one unit. Sturdily constructed, handsomely 
designed, beautifully finished. Price $24.95 less lamps 


Graflex, Inc., Rochester, N. Y. are now making Grafmatic Speedlight Center has exclusive distributorship for Mighty 
45°’ Film Holder available to owners of 4x5 Grafiex cameras Midget speedlight, a.c. unit weighing only one and a half 
and Graphics with Graflex bocks. Grafmatic ‘'45'’ holds six pounds, with no moving ports, moisture sealed with special 
heets film in individual septa and cycles so rapidly six expos viny! coating, so strongly built that two-year free service 
ures may be made in 12 seconds. Each sheet of film is num guarantee is included, qualified only by standard three-month 
bered and sheet in position for exposure is always indicated by guarantee on electronic and radio parts. A professional unit 
external dial so holder may be loaded with both black-and is ideal for studio work when used with complete accessories 
white and color film, individual sheets being used selectively Exposure guide number is 35 for daylight Kodachrome, 160 
Holder is no larger than film pack adapter, has numerous other for black-and-white. Four seconds is peak duration between 
features, costs $27.95 flashes. With wet or dry cell battery pack worn as belt and 
weighing two and a half pounds, if converts to portable 
Alco Photo Supply Corp.’s latest is new type 8x10 Contact Booster to double basic output weighs only one pound. New 
Printer, having split platen with spring pressure to assure uni and novel accessory is close-up flash unit — circular flash 
form all-over contact. Heavy ground glass provides distribution tube fitting around lens. Basic unit comes with universal mount 
of light without hot spots; drop front makes dodging easy ing bracket, standard synch. cord outlet, Alzak reflector, cost 
Three strip steel masking bands are adjustable from 2%x3% to $69.95 including tox. Booster, close-up light, battery poe 
8x10. Sturdily built of heavy plywood finished in dark tan each sell for $29.95, may be added single as needed. Illus 
waterproof paint. Price $50.00 tax included. (Illustrated) trated) 


New 8x10 con Mighty Midget speed 
tact printer light, attached to a cam 
from Alco era 


% 

® 

= 
. 
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General Electric's new- 
est exposure meter— 
the Mascot. 


General Electric Co., Schnectady 5, N. Y. recently 
introduced new Direct-Reading Mascot Exposure Meter, no larger 
than box of safety matches and weighing only 2% ounces 
Unique ease of operation of Mascot (model PR-30) is based on 
rotating scale with calibrations covering four film-speed index 
numbers (5, 10, 16, 50 A.S.A.); all popular film speeds and 
lens openings are covered; additional scale selector is provided 
to extend range of direct camera settings. Conversions, calcu 
lations, complicated scales are eliminated as pointer reading 
is camera settng. Sensitivity ranges from nine candles per 
square foot to brightest sunlight, expanded scale makes reading 
easy, calibration is block-type with index mark for exact F 
number. Case is high-impact strength plastic, Alnico V magnet is 
used, precision jewels and construction are same as in most 
expensive G-E meters. Under average usage light-celi should 
last 75 years. (Illustrated) 


Ansco, Binghamton, N. Y. have added new surface to 
line of Indiatone projection papers: Indiatone Brilliant d.w., 
stippled high-sheen poper with great versatility. Combines best 
features of old Ansco Crystal (long discontinued) and finely 
grained papers such as Kashmir. Surface texture is similar to 
but not same as Kashmir, embossing being finer and deeper, 
fine enough for prints as small as 4x5 without loss of detail. 
Labeled as ‘‘Indiatone B Brilliant DW,’’ price is same as for 
other Indiatone d.w. papers and recommended developer is 
Ansco Ardol. Highly suitable for portraiture and weddings, 
fine commercial illustrations, architectural work, pictorial and 
salon prints. Sample prints we have seen are really stunning 


Eastman Kodak Co., Rochester 4, N. Y. introduced at 
San Francisco M.P.F.D.A. convention new Kodak Ektalux Flash 
older and system of flash photography, a _ professional-level 
battery-condenser photoflash system of advanced design for 
every professional or press requirement. Flasholder, incorporat- 
ing power pack, is first high-energy, battery-capacitor unit 
scientifically designed for hand-holding. Built-in circuit refine 
ments provide special protection for camera flash shutters 
At 45 volts it provides positive, reliable synch. of as many 
as seven lamps strung out over 120° two-wire cable. All parts 
readily disassemble and pack in small kit bag. Flasholder is 
magnesium casting weighing, with two batteries and press 
camera bracket, only 31 ounces while extension units with 
clamps weigh only 21 ounces each. One 22'%2-volt battery is 
enough for up to two extensions, with two batteries Flasholder 


Kodak’s latest: the 
new Kodak Ektalux 
Flasholder with two 
extension units 


fires up to seven. Kodak Ektalux Solenoid is available for 
those preferring that method Reflectors are high-efficiency 
parabolic type with complete exposure guide for monochrome 
and color printed on back of each. For non-flash shutters 
Kodak Ektalux Synchro-Switch fits on shoulder of Flashoider 
and provides compact synchronizer. Fiasholder has five inputs 
for flash shutter cord, solenoid cord, two extension cords and 
remote control. Flasholder and extension units accommodate 
either midget or medium screw base lamps without adapters 
with quick loading and spring ejection for each type. Many 
other features. Flasholder with standard bracket and 15” bay 
onet connector cord costs $34.75; with bracket for Polaroid 
land camera and cord, $35.75; with press camera bracket and 
3’ two-post cord, $39.50; extension units with 20’ bayonet 
connector cord, $14.50 each. Numerous accessories are ovail 
able. (Illustrated) 


The Bates Company Studio 


Continued from page 29 


store sheet buyers. The picture had an ethereal quality 
that made it memorable. 

Regardless of how the lights are placed, the photo 
graphers seek a single-shadow effect. To begin with, 
Mr. Louft usually sets up his main light, a 5,000-watt 
clear flood. He uses this raw for a sharply defined 
single-shadow effect. To fill in the shadows, he uses 
numerous other lights, all screened with diffusion 
screens of spun glass. 

For lighting on location shots, multiple flash is 
often used. To introduce a new fabric which had been 
undergoing tests for two years, Mr. Louft recently 
used a series of four photographs. The fabric is extra- 
ordinarily capable of recovering from wrinkles, so 
“wrinkle recovery” is what the advertisements stress. 
To prove the claim, the first photograph will show a 
girl boarding the 20th Century Limited at Grand 
Centra! Terminal. In the next picture, she is pictured 
in her drawing-room. The model is examining a dress 
made of the new fabric, and it has the normal number 
of wrinkles in it. In the third shot she is hanging 
the dress on a hanger in the little closet, and in the 
fourth, she has changed into the dress and is leaving 
the train. There isn’t a wrinkle in the material! 


This series was shot with flash, with as many as 
five lamps on extensions going off at once. While 
location shots, fashion photographs and still-life studies 
are all in the day’s work of most commercial photo- 
graphers, the head of the photographic department 
at Bates has still another photographic talent. He 
shoots the sales training films that are an important 
part of the Bates promotional work. The movies are 
made with a Kodak Cine-Special, and are all in color. 
One film, Facts on Fabrics and Fashions, has almost 
paid for itself in free television time. This movie has 
been shown on fifty-four out of the ninety television 
stations in this country as educational entertainment. 
In the film, Bates stresses home sewing in general 
and subordinates the references to Bates. The response 
to this type of promotion has been phenomenal. 


The Bates operation has been running long enough 
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SAVE FILM ..... 
REDUCE COSTS! 


MAKE 4 EXPOSURES 
ON 5x7 FILM 


With KEITH 4 way back. Made 
to fit any 5x7 camera or 
adapted to fit any 8x10 
back. 


SUPPLY LIMITED! 


Order Now! Price $50.00 
F.O.B. Los Angeles. State 


size and make of camera. 


GARDEN & WILLIAMS 


3266 WEST PICO BLVD. 
LOS ANGELES 19, CALIF. 














MAKE A PAINLESS PROFIT ON. 
QUANTITY PRINTS 


Don’t turn down quantity print orders. Let US do them 
for you at a price that will show a handsome profit. 
Service and quality guaranteed. Typical prices: 


Post Card 5x7 8x10 
1M $24.00 $50.00 $75.00 
5M 22.00M 40.00M 70.00M 


Write for samples and complete price list so you’re ready 
to quote on the first sample job that comes along 


SPECIAL DISCOUNT FOR PHOTOGRAPHERS | 


KIER PHOTO SERVICE 
Dept. PR., 1265 W. 2nd St., Cleveland 13, Ohio 





Chilcote Master Mountings 
display your portraits to per- 
fection! Why risk sales when 
you know Chilcote products 
inject that extra appeal which 
means greater profit? Albums, 
easels, folders, portrait frames 
of outstanding superiority 


Are you receiving our new publica 
tron, “MOUNTING SALES"? You'll 
enjoy it, Write for o copy today é, 


The CHILCOTE CO. 


2140 SUPERIOR AVE., CLEVELAND 1I4, OHIO 


Send for full information and latest catalog 
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EVENTUALLY — | 
Why Not NOW? 
Slickest Thing You Ever Used 
NICHOLS BABY POSER 
Write For Free Circular 
or Send Check $14.50 
325 Mill St. Bristol, Pa. 








ccc cecccccccccescccesccs seeeeeenees C 


THAYER & CHANDLER /. /_ sf 


for the porticular artist 
SEND FOR CATALOG 


Number 52 


910 WEST VAN BUREN STREET, CHICAGO 7, ILLINOIS 


to prove its soundness. With only three men on the 
photographic staff, the company need no longer call 
in outside specialists except sound technicians for any 
job, whether advertising, promotion, publicity or motion 
picture. 


James Kollar 
Continued from page 37 


But that is by no means the end of the story — for 
another chapter is due, and in all likelihood it will be 
a thrilling sequel to his first love in photography - 
picturing those temperamental, fascinating folk who 
make New York's show business unique. 


Book Reviews 


(Continued from Page 20) 





BB KODAK FILMS. 5%x8'/2, 64 pages, numerous illustrations and 
graphs. Paper, 35c. Order from any Kodak dealer. Publisher 
Kodak 

One of Kodak's numerous Data Books and punched to fit 
the Kodak Reference Handbook, this is a fifth and completely 
revised edition. Data sheets have been brought up-to-date, new 
sensitometric curves are included, sections on exposure indexes 
and use of exposure meters have been rewritten, section on 
negative density scale and gradation has been revised. Also 
contains recommendations for developing speedlight negatives 


BB PRACTICAL ~=PHOTOGRAPHIC CHEMISTRY, by Charles E 
O’Hara and James W. Osterburg. 5%4x8%, 189 pages, 11 text 
illustrations. Cloth, $4.75 postpaid. Publisher: American Photo 
graphic 

Here is a book for the laboratory worker, or the one 
mon studio owner, who wants to know more about the solu 
tions he uses than merely their contents, how to mix them 





COMPLETE FINISHING SERVICE 
FOR PORTRAIT PHOTOGRAPHERS 


DEVELOPING, PROOFING, RETOUCHING, 
PRINTING, ENLARGING, COLORING, COPIES 
> . @ finishing service at reasonable prices. Fine quality 
and fast dependable service. 


pic’ i OSBORNE LABORATORIES 


MIAMI BLDG 505 ELM ST. CINCINNATI, OHIO 

















, ay rm) e yy? ) Pe) 
Many “A eading cy holographers ( hoose 
( ( ( 


Kilborn’s Quality 
Projection Paper san 


COLOMA, a fast bromide projection paper, is popular with leading 
Photographers everywhere. Skill is highlighted when you use Coloma, 
which offers uniform quality and unusual graduation of tones from black 


to white. It is available in 4 contrasts and 12 surfaces. Increase your 





customer satisfaction by stocking Coloma. Free 
PIONEERS IN THE 


MANUFACTURE OF samples and catalog upon request. 
QUALITY PHOTO PAPER 
SINCE 1895. 


hailborn 2911 First Avenue East 


PHOTO PAPER COMPANY Cedar Rapids, lowa 











E VE R Y retoucher is _..you can increase the retouch: 


ing capacity of your shop, do a 


: better, smoother retouching job, 
an expert on the 


and make more satisfied cus- 


tomers with the Adams Retouch- 
° ing Machine 
ADA M S retouching 
7 ' 3 


Here are some of the features that 


make the Adams Retouching Machine 
a profit maker everywhere it is used 
Fastest, smoothest retouching or 
etching, even for beginners 
Oscillation confined to negative car- 
rier only 
No diffusion necessary on enlarge- 
ments 
Smooth, horizontal movement — no 
stipple 


AGAIN ... the famous Winona 


School of Retouching chooses the 
Adams for its 1951 classes in Kansas 
City! 
Send for the new 
Thousands of enthusiastic owners have turned retouching and improved Adams 
losses to profits — and so can you! Investigate the Etch Tool 300 


Adams Machine TODAY! Write for free folder. Satisfaction guaranteed! 


Adams Retouching Machine Co. tiie covoraco , 
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RYTHING > PHOTO 


Plastic = 
Fasel Frames Send for free specimen copy of our 


monthly magazine 


Simulated crystal picture frame 
of clear plastic with 1” border 
of beautiful diamond design. | SNAP SHOTS 
Sliding back with easel of 
brown imitation alligator leath- containing bargain lists. 
er. Size 11%"x9%" for 8x10 
photo. Light weight. Sells on 
sight 





GEO. INC. 
Major Plastics 


Dept. PI, 180 N. Wacker 57 East 9th Street New York 3, N. Y. 
F.O.B. Chicago CHICAGO 

















™™) BEST EVER SHUTTER eee 


Fally Synchronized LOW COST FOLDERS: 2x3, $2.25/100; 3x5, $3.00/100; 5x7, 
Something new. A behind the lens $4.60/100; 1,000 cheaper. Free samples. Penn Photomounts, 
shutter that opens, closes or makes 335 Woodland Ave., Glenolden, Pa 10-3 
instantaneous exposures. Operated 
by cable release. Write for details WEDDING ALBUMS! Photographer, couple’s names in 
giving name of your dealer. Business aids, etc. Write Crestwood, independence 


NATIONAL CAMERA WORKS 
P. O. Box 2985, Brentwood 17, Mo THE ART OF BROMOIL PRINTING AND TRANSFER, by M. Mc- 
Kinley. | have been reliably informed that this little 26-page 
booklet, though printed in 1933, is one of the best and most 
and use them. The authors explain the reason or necessity practical works on this subject, and have therefore acquired the 
for each particular process or solution and why and how it entire balance of the edition. If you want a copy, send me 50¢ 
in currency, not stamps and it will be sent promptly, postpaid. 
Charles Abel, 519 Caxton Bidg., Cleveland 15, Ohio. 12-tf 





works the way it does. Both hold M.Sc. degrees in physics 
and chemistry, have taught those subjects and have spent eaaos 
some 10 years in the photographic department of the New MORE SITTINGS, more profits for 1952. Our books, ‘Baby 
York Police Laboratory where photographic chemistry and chem- Photography the Modern Way,’ $15.00, and ‘‘How to Color 
ical reactions are matters of urgent importance. When it and Sell Photographs,‘’ $7.50, tell how. Results assured. Both 
comes to processing too many photographers are satisfied merely for $15 00 if ordered now. Roscoe and Kay Lewis, Lewis Baby 
: Studio, 114% S. Tryon, Charlotte, N. C 12-1 

to follow instructions; those. who really want to know what ae 
it's all about will fnd this book both helpful and interesting CAMERA WANTED—Stamp camera taking one to 16 exposures 
on 5x7. Also 5x7 multiplying back to fit 8x10 Studio camera 
HB HORSES, edited by Bryan Holme, introduction by Alleine Write O-33 care this journal 12-1 
G. Dodge. 7'«x11, 98 pages, over 130 illustrations, one in STEREO REALIST copy negative and two 5x7 D.W. enlarge 
full color. Cloth, $3.50, postpaid. Publisher: Studio-Crowell ments. Send one frame and $1.00. Curio Photo, 1187 Jerome 
Horse lovers, even in this gasoline age, are legion and Ave., New York 52, N. Y 12-2 
the reason for the publication of this book is that nearly every 


FOR SALE—Strobo Research ‘'Strob’’ IV outfit, 1000 watt 
one likes to look of pictures of horses. Here we have them 


seconds, power pack; three 20” floods; one Hilite; four 
modeling lights; four FT403 flash tubes; four caster base stands 
Ives lithographs, paintings, drawings, etchings, sculpture. Mas- complete; four twistmount assemblies. Practically brand new 
terpieces, all of them, handsomely reproduced in gravure, and Cost $1,156.00, sacrifice $875.00. Willis Cook, 419% 12th 
tracing the history of the horse through its earliest pictorial St., Huntington, W. Va 12-1 
representations to the present day. FOR SALE: Adams 


reproductions of everything from photographs to Currier & 


retouching machine. Used two weeks 
$195.00. Fact, 1005 Olive, St. Louis, Mo 12-1 


4x5, 5x7 View cameras, 7” Wollensak, hangers, miscellaneous 
equipment. Romer, 619 10th Ave., Huntington, W. Va 12-1 


tr LABELS & STICKERS Packard. shutter, BAL Tenor 6x6, $150.00. DuBorry. Studie, 


NEW CATALOG 351 Avon Ave., Newark, N. J 12-1 


a Sent Oname _ Oe Chewiedle! 


\ Eighty pages of eye-catching, effective 
\ label ideas reproduced in one to 
\ four colors and listed under 128 
\\ different classifications See for 
yourself these distinctly different 
FENT-ONAMEL labels. and how 
you can use them profitably in 
¥ your business 130 000 satisfied 

\ customers cant be wrong 


WRITE TODAY WRITE TODAY FOR COMPLETE DETAILS 
FENTON LABEL CO. STATES SMELTING & REFINING CO. 
DEPT. 16], 506 RACE ST., PHILA. 6, PA Ly 615 VICTORY ST. * LIMA, OHIO 
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YOU SHOULD HAVE A 
RICHARD PRINT WASHER 


White Plastic On 
eo Aluminum 
Triple Jet Action 
Constant Motion 
Continuous Drain 
From Bottom 
10-Day Money- 
Back Guarantee 
Washes 60 DW 8x10s thoroughly in 25 minutes. 
Also handles 11x14s. Thousands in use everywhere 
See Your Dealer or Write for Literature 
RICHARD MANUFACTURING CO. 
1502 E. Colorado Dept. C-12 Glendale, Calif 








PHOTO-CLOTH 


no paste—no waste—ready cut 
to convenient sizes 











EVERY INSTRUCTOR AN EXPERT... 


. in the fields of PORTRAIT, 


COMMERCIAL, FASHION 
and DIRECT COLOR photog- 
raphy, CAMERA MECHAN- 
ICS and REPAIR. Every grad- 
uate men and/or women — 
qualified for a professional job. 
Modern equipment, low tuition, 
dormitory facilities. Send today 
for free booklet Pp, 


PROGRESSIVE 


SCHOOL OF PHOTOGRAPHY 
186 SHERMAN AVE., NEW HAVEN 11, CONN. 


FILM HOLDERS REPAIRED 
WE MAKE IT LOOK LIKE NEW—AND SAVE YOU MONEY 


Our highly efficient production methods enables us 
to’ offer this service at relatively low cost. 
4x5.... $1.25 8x10... $1.75 
SazF.cee 1.50 Wx14... 3.00 
ALSO OTHER SIZES: REBUILDING EXTRA 


Repair and Rebuild studio equipment 
For Sale: Holders - - - Bellows 
WRITE FOR PARTICULARS 


HOFFMAN 


PROFESSIONAL CAMERA REPAIR SERVICE 
534 BUSHWICK AVE., BROOKLYN 6, N. Y. 





Sewice to the Profession 


High grade enlargements for Portrait and Commercial Stu- 
dios, any size and color. Difficult Copy and Restoration 
work from any photograph with guaranteed delivery. Fine 
celor work on portraits, exquisite Miniatures. 


Attractive Pencil and Pastel Sketches from your negatives 
and photographs. 


Oil Paintings on canvas painted Free Hand. Avail yourself 
of the services of a well established institution with modern 
equipment and an expertly trained staff of artists. 


Write for Price List. 


BLUM’S PHOTO ARTS 


1021 N. Wells St Chicago 10, Ill. 


PACKARD IDEAL SHUTTERS 


Sold by Jobbers and Dealers 
EVERYWHERE 
Manufactured only by 
Michigan Photo Shutter Co. 


170 East Water St. - - - Kalamazoo 2, Mich. 

















Distributed by, us . . . For over 


fo 
finer 
portraits 


Permits perfect 
exposure control. Fits behind lens board 
without bulit-in synchronization 


le 13° sizes, from 119” 
“ openings. as iow as $1200 


@ REMBRANDT PORTRAIT CAMERAS 
The only portrait camera with bullt-in frame 


hutter ake oe lensbos 
r 


cent pinion typ 
pe lock 
”" models 
Sliding and Reducing Backs Avaliabie 
for Most Portrait Came 


® see your dealer or write us for details. DEPT. PF|2 


Burke & James, Inc. Vim 


53 ven 
S$ Wabash Ave, Chicago 4 Hil. USA 


SALON OIL PORTRAITS 


Portraits of distinctive quality; life like color and texture 
executed entirely in heavy brush work and giving a full oil 
appearance. Most effective results on your QL, L or tapestry 
papers. 


DOROTHY CARVER STAFFORD 
Telephone Glens Falls 2-7025 
41 W. Notre Dame St. Glens Falls, N. 


Equipment 








For spotlight value you can't 

* equal Chilcote products. Master 

4 Mountings inspire the customer 

. WR to larger orders. Give your work 
4. \ the finishing touch it deserves 

5 \\ by displaying it in a Chilcote 

album, folder, ease! or portrait 

frame. The best costs no more 


Are you receiving our mew public 
tion “MOUNTING SALES"? You'll 
enjoy it. Write for @ copy todoy 


The CHILCOTE co. 


2140 SUPERIOR AVE., CLEVELAND 14, OHIO 


Send for full information and latest catalog 
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ANNOUNCING OUR NEW COMPLETE 
PROFESSIONAL FINISHING SERVICE 


QUALITY WORK AT REASONABLE PRICES. WRITE FOR QUOTATIONS. 


COLORING COPYING ALBUMS 
DEVELOPING ENLARGEMENTS FRAMES 
PRINTING REPRODUCTIONS MOULDINGS 
RETOUCHING RESTORATIONS PHOTO MOUNTS 


SPRAGUE-HATHAWAY, INC. 58 Day Street 


West Somerville, Mass 
Established 1874 














WORLD'S MARKET for lenses. Special Anniversary Sale of 


BROKEN FILM HOLDERS REPAIRED high grade photo lenses at greatly reduced pr iste "31 2” Carl 
HOLDERS MADE LIKE NEW Ze ss Apo-Planar, like new, $350.00; 28” Cari Zeiss Tessar 


F/5, $350.00; 19 Voigtlander Heliar, $225.00; 19” Goerz 

4x5 and 5x7 Holders $1.75 Dagor, $300.00; 12” Goerz Dagor in Ilex Acme shutter 

8x10 Holders $2.25 $175 00; 12% Cooke F/4.5 diffusing - device, $175.00; 13” 

editor erick: tid Cooke portrait lens F/5.6, $125.00; 12” Bausch & Lomb Tessar 

F/4.5 in Betax shutter, $150.00; 12” Bausch & Lomb Tessar 

National Film Holder wr Inc. F/4.5 in barrel, $100.00; 12” Wollensak Velostigmat F/4.5 in 

- Synchro shutter, $140.00; 16%” Goerz Celor F/5.5, $175.00; 

2330 N. St. Mary’s St. San Antonio, Texas » iGoerz Gelor £/5.5 in Ilex Universal shutter, $150.00; 12” 
Paragon F/4.5 in Universal shutter, $150.00; 9'2” Heliar, 
FOR SALE: Like new 5x7 Grover camera, 6 film holders, fibre ; 12” Heliar tens F/4.5, $140.00; 14” Heliar F/4.5, 
cose, $98.00. Write S-38 care this journal 12-1c $ ; 16%” Heliar lens with shutter, $200.00; 12” Ross 
FAST RELIABLE finishing service. Developing, proofing, re at F/4.5, $100.00; 12" Carl Zeiss Tessar F/4.5, $125.00; 
touching, printing, enlarging, coloring. Portrait, candids, com eee Wollensak Verito diffused focus in Studio shutter, $70.00; 
mercial, school groups, copies, exhibition prints. Finest quality 14” Verito in Studio shutter (shutter requires repair), $50.00; 
low prices. Ernest Spiegel, 70 Post St., Yonkers, N. Y 12-1 10” Schneider Xenar F/4.5 in Compound shutter, new, $125.00; 
12” Turner-Reich Ser. I! convertible, 12”, 21”, 28” combi 

ONE PINKHAM & SMITH 12” lens in barrel, $45.00. Excellent nations, Betax shutter, new, $160.00; 15” Turner-Reich com 
condition. One Electronic color camera with built-in Strobe binations 15”, 24”, 36”, Betax shutter, new, $225.00; 14” 
Nine exposures on 5x7 film. Fine for schools or quantity pro Commercial Ektar lens F/6.3, new, $175.00 16%" 
duction. Either color or B. & W. Cost $1,195.00, bargain at Berlin Hypar F/4.5, like new, $250.00; 12” Bausch & 
$450.00. Petz Portraits, Kita Studio, 1615 Washington Ave Protar convertible with combinations of 19” 
Racine, Wis 12-1 





Goerz 
Lomb 
and 24” in Betox 
nl “5 shutter, like new, $175.00; 16%" Ross Xpres F/4.5, like new 
PARTNERSHIP OFFERED executive type photographer capable $200.00. Headquarters for Korora and Ansco cameras and 
handling society clientele. Owner planning to retire. Minimum Universal tripods. Greatest chance for lens buyers ever known 
cash required $8,000.00. Bank exchange references. Ideal for Hundreds more. Send for big list of lenses. State requirements 
owner photographer. Can handle as exclusive clientele. Write Fifty years without a displeased customer. Joseph Smith, 735 
C-56 core this journal 12-1¢ Fulton St., Brooklyn 17, N. Y 12-1 


ELWOOD SP2, 5x7, like new, no lens, $85.00. Raymond Stu 
dio, Sanford, Fla 12-1 


LINHOF STANDARD 9x12cm, Schneider Angulon 63/9, 16 film 


SHES. holders, roll film adapter, case, $125.00. Raymond Studio 
BRUS Sanford, Fla 12-1 


Send for SUPER D GRAFLEX, 3%x41%, A-1 condition, no lens 


Wy OLD Raymond Studio, Sanford, Fla 


by ! 


r 
ce SPEED UP your print production 25%, or more with an 


IR BR SH ME iw Catalog pensive addition to your present darkroom equinment, money 
ypORNIA ave Mi back guarantee. We even pay return postage if you are not 
w.cae atisfied. Write for literature. B.M.D. Mfg. Co., Box 484 
Lakeview, Ohio 12-1¢ 


My own Press Agent? Yup—that's exactly what my Poblocki display case has 


become—working day and night to show my best 
work to the public—selling more sittings 


13 





The investment is small for a lifetime case with 
exclusive features such as weatherstrip, shadow 
less illumination (optional), tamperproof lock 
heavy extruded aluminum frame 


Write now for 
further information 


be 4 Vo blockele sno sors 





2159 So. Kinnickinnic Ave. 
MILWAUKEE 7, WIS. 
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Schedule of Coming Conventions 


(The sooner your organization’s dates are established and listed here, the better!) 





Organization Dates City Headquarters For Information 
Hotel Write 











Prof. Photog. Assn. 27-25 New Orleans Monteleone Otis Johnson, Sec., 3301 


of Louisiana Milam St., Shreveport, La. 





Oklahoma Photog. 9 Oklahoma City Biltmore James F. White, Sec., 
Assn. Box 1236, Seminole 





Texas Photog. ‘eb. Houston Rice Mrs. Jay Litterst, Pres., 
Assn. 2007 Polk Ave., Houston 





Prof. Photog. Assn. Wichita Broadview A. D. Wichers, M.Photog., 
of Kansas Pres., 821 Kansas Ave., 
Topeka 





Indiana Assn. Mar. 23-25 French Lick French Lick D. S. Stouffer, Pres., 311 
of Photogs. Springs N. Niles Ave., South Bend 








Missouri-Illinois Mar. 30- St. Louis Sheraton Paul Wingo, 405 Main St., 
(Bi-State) April 1 Joplin, Mo., or Louis 
Pavledes, 820 Main St., 
Mount Vernon, III. 





Southwestern April 21-23 Fort Worth Texas G. J. Shrader, Sec., 117 W. 
Photog. Assn. 6th St., Little Rock, Ark. 





Prof. Photog. May 11-13 Des Moines Savery Roland Townsend, Sec., 805 
of lowa Locust St., Des Moines 








Florida Photog. May 19-21 Miami McAllister Richard Phillips, Sec., 1107 
Assn. S. Florida Ave., Lakeland 








FOR SALE: 20” Carl Zeiss Tessar F/6.3, $145.00; 11x14 Verito ENVELOPES WHITE, 4%x5%, for Eastman 4%x5'2, greeting 
lens F/4 fine diffused focus, $49.50; 16%” Goerz Dagor F/6.8, card stock, $3.50 per 1000; $3.25 per 1000 in 7,500 lots 
the fine commercial lens, $210.00; 14” Goerz Berlin Dagor Postpaid if remittance with order. Prices for larger quantities 
F/7.7, covers 12x20, $170.00; 14” Voigtlander Heliar F/4.5, Samples on request. Stone Bros. Inc., 144 Elmora Ave., Eliza 
fine portrait lens, $90.00; 12” F/4.5 Ilex Paragon, new, beth, N. J ‘3.1 
coated, $152.50; 12” Goerz Dagor F/6.8, $115.00; 10% Com 
mercial Ektor F/6.3, Universal shutter, new, $150.00; 7'2” 
llex Paragon, coated, F/4.5, $57.50; 12” Kodak Anastigmat 
F/4.5, Compound shutter, $115.00; 8x10 Schneider Angulon 
wide angle F/6.8, Compound, $95.00; 4x5 Linhof Technika 
camera complete, new, $320.00; B&McAlister 759-watt spot 
light, $125.00; Beattie 250-watt boom, $37.50; Pako washer, STUDIOS FOR SALE 
$100.00; Pako Electrogioss dryer, L.N., $285.00; Pako Econ 
omy gloss Gryer, gas, $340.00. Tell us Ud needs; most likely FOR SALE—Studio, portrait, commercial and camera shop. Well 
we have it. We buy and exchange. Mid-West Photo Supply : H 
equipped. City of 25,000. Headquarters for new atomic plan 
£0er 20 Ee Cams: =A.) Syleoge 3). UN ‘2 Box 656, Idaho Falls, Idaho 12-1 


7Omm Super XX film. First $70.00 check takes seven 100-foot 
rolls 2£474. Four rolls dated April, 1952, two dated March 
1952, one dated January, 1952. Whipple Studio, Standish, Mich 











m™ DRY MOUNT PHOTOS 
addition to your regular portrait business 3 T l M E ) F A S T E R ! 


Now YOU, the professional phetographer, 
can take advantage of the undefgraduate 


and elementary school picture business in 7 } ratee WITH NEW IMPROVED 


your area. The Cam-0 program is designed \ | 4 ey 
to supplement your income and pronde | 
you with a service that pays off with real / | .. 


profits. we extra help oe DRY MOUNTING TISSUE 
Write! Wire! Phone! Write for samples. 


UNITED STATES CAM-O corP. Y SEAL, INCORPORATED 


18TH AND HOLMES STREET KANSAS CITY, MISSOURI SHELTON CONN 
’ . 
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Miracle Solution '%,,2,, Meeting | “DE LUXE SPECIAL” ELECTRIC RETOUCHING 
Process . . . negative or print retouching dyes combined in AND ETCHING MACHINE 


a chemical base balanced for correct viscosity, surface $250.00 value for only $125.00 
tension and gelatin controlling characteristics; plus a new. Convenient ‘‘easy payment’’ terms 
improved Dyacol Silver Etch . . . a scientific system for Used, endorsed by studios and pro 
the photographer who wants complete control of tonal fessional retouchers. Better work in 
balance and gradation. The Dyacol dye solutions flow on 1/3rd the time, users report 
smoothly, lie flat. release their dyes at a uniform rate. Satisfaction guaranteed 

For information and prices write, Write for full detcils 

Box 192, San Francisco. California. H. K. WILLIAMS CO., MOLINE, ILL, 




















to use some 


| I hing ‘‘just 
THE NEW JOHNSON It’s false economy *:: 


as good.’ 
There's no substitute for Probus, the original photographic 


ELECTRIC SPEED RETOUCHER | preservative paint. Forty-five years of satisfaction to professional 


photographers is your guarantee of dependability. Be safe, — 

get the one and only trouble repellent Probus. Safe for coating 
The NEW JOHNSON ELECTRIC SPEED RETOUCHER Latest trays, tanks, sinks, darkroom shelves, table tops and floors 
Model $35.00. Will produce work equal to that of ma- 


chines selling for many times its cost. Why pay more? WOLFF & DOLAN a 


San Francisco 21 





Simply keep the pencil on the 
negative, softly blending. Speed LARGE, SUCCESSFUL 
will be increased over other 
methods. Let 3,600 soft vibra 
tions per minute do the work 
Makes retouching fascinating 


studio, long established (29 years), down 
town location, low overhead, extra well equipped, large floor 
space. Population 125,000; industrial, college, Barksdale Air 
Force Base, large drawing area Portraits and commercial 
Bad arofitdblc, Gite catouchian Owner made his; retiring. Film Arbor Studio, ania 
costs and produces smoother 

negatives. Time Saved Is Money ESTABLISHED STUDIO in Miomi area — Weddings, portraits, 
In Your Pocket school, commercial Yearly gross $30,000.00 Modernly 
equipped, air conditioned laboratory. Price $15,000.00. LeMan 


Write for full particulars and Studio, 267 Alhambra, Coral Gables, Fila 12-1 


ask for our trial offer 
REAL OPPORTUNITY to purchase long established quality 
E. L. JOHNSON studio. Best portrait and commercial accounts. Southeastern 
city 75,000. Good location, renewable lease, best reputation, 

63 E. Main St., Patchogue, N.Y excellent profits. Full investigation welcomed. Write 

care this journal 
COMBINATION STUDIO and camera shop — one of the finest 
| in west at $15,000.00 less than inventory. $30,000.00 cash 
- to handle this $75,000.00 deal. Wonderful business for two 
CONTROL WITHIN 1° F young men in a place you'll love. Write H-98 care this journal 
e 12-1 
REPORTED BY USERS Get the most cut of your PORTRAIT-COMMERCIAL studio, completely equipped, speed 
| lites. Small town northwestern Pennsylvanio. No ompetition, 
negatives with the saf- “i y i se 


large drawing area. Business increasing. Ground floor, modern 


est water control made. apartment second floor, available. Low rent. Sacrifice $3,500.00 
Used in leading labs for Other interests. M. Shorts Studio, Albion, Pa 12-1 

B & W, Color and X-Ray PORTRAIT STUDIO, eastern Pennsylvania. Completely equipped, 
film developing. Pays 11x14 camera, 8x10 enlarger. $1,800.00 cash complete. Write 

| back its cost many $-40 care this journal 12-1 
times a year. Order | STUDIO FOR SALE. Well appointed, modern, fully equipped 

| portrait and commercial studio in midwestern industrial city of 

thru photo supply firms. | 100,000. Good location, reasonable rent. Owner must sacrifice 
THE POWERS REGULATOR because of ill health. Bob Althouse, 1719 Price St., Rockford, 
CO., 3403 OAKTON, 12-1 
SKOKIE, ILL. (ppas) 











2—IN—1 BLACK & GREY 
Reversible Roller Screen 

7 Beeameetaa) 96 inches x 6’ width $19 

PD-358 : With 2-Portable Stands $34 
| : (Screens to 150” wide) 

DRAPE Draw Backgrounds, All Fabrics, 

THERMOSTATIC WATER MIXER : F Sizes, Colors. 7—Styles in—1 

4 ap Send sizes on sketch 


CAMDEN ARTCRAFT CO 
180 N. Wacker Dr., Chicago 6 




















PHOTO MOUNTS 
EASELS AND BOOK FOLDERS — 
AND METAL PHOTO ne er 
o 
NU-WAY COMPANY | “fis.2" 
| Box 113 West Toledo Station 
Write for prices or send film | 1913 Sylvania Ave. (rear) & 4148 Monroe St. 
TO 





7273 Santo Monica Boulevard 
Dept. D, Hollywood 46, California a See 
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Professional Dealers Who Want Your Trade 








AKRON, OHiO—Metzger Photo Supply Co., 
Main Street; 52 East Mill Street. 

ALBANY 7, N. Y.—Camera Exchange, Inc., 116 State Street 

AUSTIN 21, TEXAS—Capital Photo Supplies, 2428 Guadalupe 
Street. 


BALTIMORE 1, MD.—Eastman Kodak Stores, inc., 309 North 
Charles Street. 

BALTIMORE 24, MD.—Gamerman’s, 3808 Eastern Avenue 

BALTIMORE, MD.—Maryland Photo Stock Co., 219 North Liberty 
Street. Salis 

BOSTON 10, MASS.—E£astman Kodak Stores, Inc., 22 Franklin 
Street. - = 

BROOKLYN, N. Y.—Joseph Smith, 735 Fulton Street. 

BUFFALO 3, N. Y.—J. F. Adams Co., Inc., 529 Main Street 

CHICAGO 2, ILL.—Eastman Kodak Stores Co., 133 North Wa 
bash Avenue. : 

CHICAGO, ILL.—Mid-West Photo Supply Co., 27 East Adams 
Street. ; 

CHICAGO 6, ILL.—Norman-Willets Co., 316 West Washington 
Street. —— 

CINCINNATI, OH!|O—Eastman Kodak Stores, inc., 27 West 4th 
Street. ; ; wad 

DALLAS, TEXAS—Eastman Kodak Stores, Inc., 2012 N. Akard 

: Street, Box 1710 

DENVER 2, COLO.—E£astman Kodak Stores, Inc., 
fornia Street. _ 

DETROIT, MICH.—Eastman 

__ Street. _ 

INDIANAPOLIS, IND.—The H. Lieber Company, 24 West Wash 
_ington Street ; ; 

KANSAS CITY, MO.—Eastman Kodak Stores, Inc., 1010 Wainut 
Street. _ = 

LOS ANGELES, CALIF.—Eastman Kodak Stores, Inc., 643 South 

_ Hill Street : : : 

MEMPHIS, TENN.—The Memphis Photo Supply Co., 123-125 
South Court Avenue. 


1091-3-5 South 


1635 Cali- 


Kodak Stores, Inc., 1055 Wayne 


MILWAUKEE, WIS.—Eastman 
Milwaukee Street 

MINNEAPOLIS 2, 
South 5th Street 

NASHVILLE 3, TENN.—Geo. C 
Street. 

NEW ORLEANS 9, LA.—£astman Kodak Stores, Inc 
Street. 

NEW YORK 10, N. Y 
Broadway 

NEW YORK, N. Y.—Eastman Kodak Stores, Inc., One West 39th 
Street, New York 18, N. Y 

NEW YORK CiTY—George Murphy, Inc., 57 East 9th Street 

NEW YORK CITY—Willoughby’s Inc., 110 West 32nd Street 

PHILADELPHIA 7, PA.—Eastman Kodak Stores, Inc., 1020 Chest 
nut Street. 

PITTSBURGH 22, PA.—Eastman Kodak Stores, Inc., 
Street. 

PITTSBURGH 22, PA.—Liberty Photo Supply, 436 Wood Street 

ST. LOUIS 1, MO.—W. Schiller & Co., Inc., 1109 Locust Street 

SAN ANTONIO, TEXAS—Southwest Photo Supplies, 403 Ave 
nue, Es 

SAN FRANCISCO, CALIF.—E€astman Kodak Stores, Inc., 
ha 

SEATTLE, WASH.—Eastman Kodak Stores, Inc., 
Avenue. 

SYRACUSE 2, N. Y¥.—Francis 
Warren Street. 

TOLEDO, OH!iO—George Ll. Kohne, 

WASHINGTON 1, D. C.—Fuller 
Street, North West. 


Kodak Stores, Inc 745 North 


MINN.—Eastman Kodak Stores, Inc 114 


Dury Company, 420 Union 


, 928 Canal 


—Alco Photo Supply Corporation, 902-910 


606 Wood 


216 Post 


1319 Fourth 


Hendricks Co., Inc., 339 South 


inc., 602 Summit Street 


& d’Albert, Inc., 815 Tenth 


WICHITA, KANS.—Lawrence Photo Supply, Inc., 
Douglas. _ 


WASHINGTON 4, D. C.—Brenner Photo Co 
Avenue, North West 


409-411 West 


933 Pennsylvania 








PORTRAIT STUDIO, old location, 
camp, air field, big local payroll 
Price $1,200.00. Haney‘s Studio, 


LEADING STUDIO in 
fine location, 
care this 


$25.00 rent. Neor army 
IlIness and have two farms 
Columbus, Ind 12-l¢ 
50,000. Fully 


Immediate possession 


Ohio city of 
low overhead 
journal 

LEADING PORTRAIT 
Fully equipped 


equipped, 
Write H-99 
12-1 


40,000 
journal 
12-1 


studio in 
low overhead 


town of 
care this 


Mississippi 
Write L-83 





RETOUCHING AND COLORING 


EXPERIENCED COLORIST: Prompt service on quality work at 
reasonable rates. Sample colored free. Betty Anderson, Prentice, 
Wis 12-1 





EXCELLENT AND EXPERIENCED negative retoucher 
{including corrections made). Price, 3x5, $0.75 per piece, 
$1.25 per piece. Work mailed by special delivery. Emil 
walter, 3321 8th St. N.E., Washington 17, D. C 


NEGATIVE RETOUCHING — First class 
corrections, prompt service. Gerda Jablon, 
burg, S$ 


and etcher 
Sav, 
Dau 
12-1¢ 


work, 3x5, 50c. All 
654 Boyd, Spartan 
12-1c¢ 


EXPERIENCED RETOUCHER. Careful and prompt attention to 
mail orders. Julia R. Langston, 20 E. Jackson Blvd., Chicago 
4, Wl. 4-tf 


RETOUCHING — HIGHEST quality Three-separation 
black-and-white. All work guaranteed. Mrs. D. H 

P. ©. Box 1105, Homestead, Fila 

COLORING, RETOUCHING, etching. 20 years experience. Prompt 
service. Sample on request. Dorothy Silva, 701 W. Foothill 
Bivd., Fontana, Calif 12-1¢ 


TRANSPARENT OIL coloring of the finest quality done by Vir 
ginia Barnard, 2118 Longshore Ave., Philadelphia 24, Pa. 11-2c 


QUALITY RETOUCHING for those who want the best. C. A 
Bolger, 586 Undercliff, Edgewater, N. J 11-6c 


CIRKUT CAMERAS 
BOUGHT — SOLD — OVERHAULED 
RENT A CIRKUT CAMERA 
PRICE $30.00 PER WEEK OR $50.00 PER MONTH 
GABRIEL ALLEN — 15 EXCHANGE PLACE 
JERSEY CITY, N. J. 


also 
Gaines 
9-6 

















Why Do Your Own Coloring? 


Many leading professionals cut expense and make more money by letting us do the 
coloring on their own prints. Airbrush and oil coloring in three grades; also Hand 
Pastel and Heavy Oil Paintings. For complete details see our catalogue, which we'll 


mail on request. 


The Walter Gaehler Co. 


104 SO. STATE ST. 
SYRACUSE 2,N. Y. 
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4tIp MANTED 











Nyman Gold Stamping Machine 


Sold stomo your portraits, albums 
ghotomounts etc 


Samp in Gold. Silver, of Colors 


<i 








MIDG oO i A DRYER WITH A DRYING PRINCIPLE LONG RECON- 
= ” IZED AS FAR SUPERIOR TO ANY OTHER. BECAUSE 


®@ Simple to operate 


MIDG-O CO. 8863 Avis - Detroit 9, Mich. 
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PUNCHES Sheets and covers of any size 
or weight, quickly, accurately 
aaa 








| BINDS up to 250 books an hour with 
colorful GBC plastic bindings 


DO YOUR OWN 


plastic binding 


Bind photos... albums 
in your own studio 
NEW GBC portable plastic binding 
equipment* binds photos, mounted 
or unmounted, into handsome 
plastic-bound books. Add sparkling 
color to albums. Photos lie flat . . . 
turn smoothly. New equipment 
costs less than a typewriter. Bind- 
ing costs only a few cents per book. 

*Patents Pending 
———a SPECIAL OFFER — Get 
illustrated brochure and 
2 useful memo books 
simply by asking. No 
obligation—so act NOW! 


General Binding Corporation 
808 W. Belmont Ave., Dept. pp.i2 
Chicago 14, Ill. 





























WE PAY HIGHEST PRICES 


for 
USED, DISCARDED FILMS, ALL SIZES 
write for quotations or ship to 
PLASTOFILM, INC. 
Wheaton, Illinois 
Manufacturers of Reclaimed Acetate Sheets, 
Pass Cases, Photo Loose Leaf Sheet Protectors. 








dil ok ist is . ' aie 
EKTACHROME PROCESSING 
ANSCO COLOR PROCESSING 
PHOT-O-CHROME Sparkling Color Prints 
AUTHORIZED 


ANSCO COLOR FINISHER AND 
EKTACHROME PROCESSING STATION 








oo) 


CLEVELAND COLOR SERVICE 
3974 East I3ist Street 
Dept. PP Cleveland 5, Ohio 








Your Investment in 
Year Round Profits 


BEATTIE hiouic 


AUTOMATIC PORTRAIT CAMERA 


You'll like the Portronic’s completely 
automatic operation, the ease and conven- 
ience of taking 325 pictures — 212”x33g"— 
with a single magazine load of 100 feet of 
70mm roll film, the parallax free focusing 
finder, and the built-in synchronization. 
You'll find it’s good business, all year ’round, 
to own a Portronic. 


Ideal for 
Schools 


Fast, easy, eco- 

nomical to oper- 

ate, the Portronic 

is a proven profit- 

maker for regis- 

tration pictures 

and year book sit- 

tings. Inexperienced personnel can operate. 

Impossible to double expose. Each negative 

frame automatically identified. Any length 

of exposed film may be removed at any time. 

Write us today to learn the name of the 

dealer in your locality who sells the Beattie 

Portronic Camera...he’ll be glad to arrange 
a demonstration at your convenience. 


Pg so 
roducts Ine. 


DESIGNERS and MANUFACTURERS 
of FINE PHOTOGRAPHIC EQUIPMENT 


6916 Romaine Street Hollywood 38, California 
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NOW! YOU CAN OFFER A COMPLETE ALBUM 
OF 3 DIMENSIONAL, FULL COLOR WEDDING CANDIDS! 


THE HOLSON WEDDING ALBUM 


MODEL 3D-100 


Here, at last, is a complete Stereo wedding package—a luxuri- 
ous Holson wedding album designed to hold any number of 
Stereo slides plus the exclusive Holson “wedding white” self 
illuminated Stereo viewer. (Viewer included.) 


This is the only album of its kind. It’s a must for selling Stereo 
wedding candids. 


Order the Holson Stereo Album, model 3D-100, from your 
dealer or stockhouse. 


Write for complete information about the correct way to sell 
iti Stereo for weddings, the costs involved, and the complete 
Holson catalogue showing other fine albums. 
Holson 


Holson Binders, Inc. 


Binders 762 Wythe Avenue, Brooklyn 11, N. Y. 
2 2 
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Ask to see sample prints at your Kodak dealer's 








e HIGH PROJECTION SPEED 

e COMPLETE CONTRAST FLEXIBILITY 
e UNIFORM SPEED IN ALL CONTRASTS 
e BEAUTIFUL TONING 


The new Kodak Medalist Paper brings 
to your projection printing a new com 
bination of desirable features. It has just 
the right degree of warmth to enhance 
the best qualities of the majority of your 
pictures 

It has just the right speed to make its 
handling in the darkroom easy and pleas 
ant...and the speed of all four contrast 
grades is essentially the same. 

The big news, though, is in the out- 
standing flexibility of this new paper. By 
varying the ratio of exposure and devel 
opment, contrasts can be modified in the 
finished print without any degradation of 
the quality or tone. This factor—with the 
four grades of contrast in which Kodak 
Medalist Paper will be available—means 
that you will now be able to obtain easily 

a completely graduated range 
of contrasts to match the re 
quirements of any negative. 
Kodak Medalist Paper tones 
beautifully in many Kodak 
loners—Kodak Sepia Toner, 
Kodak Blue Toner, hypo 
alum, Kodak Brown Toner,and 
a combination of Kodak Rapid 


Selenium and Brown Toners 


EASTMAN KODAK COMPANY 


Rochester 4, N.Y. 








a 


SYSTEM 


The Kodak Ektalux System is the modern solution to the basic photoflash 
problems. It provides a series of co-ordinated units, built to professional 
standards, incorporating all the best in flash engineering. From these units 
you select the exact combination that fits your needs and methods. With it 
you have the first high-energy, battery-condenser unit that’s scientifically 
designed for holding, and built to give long, reliable service without an 
ounce of excess weight. 

The basic power unit is in the Flasholder, which comes complete with 
the right bracket (Standard, Press, or Polaroid) and plug-in cord for 
your camera. Insert a small 22'4-volt photoflash battery—and the Flash- 
older is ready to use. For extension flash, you plug one or two Ektalux 
Extension Units into the Flasholder. Additional Extension Units, up to a 
total of six, can be plugged into these, chain-fashion. (Use of more than 
three Units calls for a second battery.) Each Unit comes with a 20-foot 
cord. For solenoid operation, there's the Kodak Ektalux Solenoid—es- 
pecially designed to operate on the quick power surge from the Ektalux 
battery-condenser circuit. If you have a Graflex or Heiland Solenoid, you 
just select an Ektalux Adapter cord with the correct terminal fittings. For 
non-flash shutters, there’s the Kodak Ektalux Synchro-Switch. Used with 
a solenoid, it is accurately adjustable and can be set for Class M or F 
lamps. 

The Ektalux Flasholder is priced from $34.75 to $39.50 depending 
upon the bracket. Accessories extra. Ask your Kodak dealer to show you 
the Kodak Ektalux Flasholder. 


Prices are subject to change without notice and include Federal Tax 
applicable when this advertisement was released for publication. 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 





THIS PUBLICATION,.IS REPRO— 
DUCED BY AGREEMENT WITH THE 
COPYRIGHT OWNER. EXTENSIVE 


DUPLICATION OR RESALE WITH- 
OUT PERMISSION IS PROHIBITED. 





